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all over the country, and with thousands of young people through tar-
geted social media ads. Once the applications from interested youths are 
processed, we carry out a participatory assessment of their knowledge 
of journalism and use of media. For this purpose, we use media literacy 
evaluation tools to map individual and collective assets and to shape 
the training programme. With this method, more than 100 youths have 
completed the Faktuell training programme since 2013.

The second component of the project is an online magazine, 
faktuell.no. Its aim is to motivate participants and other youths to 
create news content by showcasing their journalistic work and by 
creating a comprehensive youth-led magazine for the general public. 
Showcased content is syndicated with mainstream media and pro-
ject partners in Norway to increase the impact and recognition of 
the journalistic work. The magazine has also been an experimental 
laboratory for observing youth content production. From editorial 
work to marketing, all activities are run by the editorial group of 
young people aged 13 to 20 from diverse backgrounds, and these are 
renewed every year. In addition to the core editorial team, we invite 
individual contributors, schools and youth clubs to contribute to the 
magazine. The project management team only provides logistic and 
technical support to the editorial team in addition to mentorship when 
needed. This relaxed editorial attitude to control has encouraged the 

Photo 2. 
Faktuell participants learn and prac-
tice visual storytelling in journalism.
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Photo 3.  
Faktuell journalists are filming for a 5 episode documentary series about the fifth anniversary  

of 22 July terror attacks in Norway.

youths to produce content ranging from game reviews to politically 
themed commentaries. 

Looking at the type of the content in the magazine, we can see some 
common tendencies regarding content creation. Despite our efforts to 
encourage new ways to approach storytelling, in order to use youthful 
social media habits while offering considerable editorial freedom, most 
youths imitate the style and format of well-established magazines and 
newspapers. Unlike their commonly assumed non-textual and short 
content consumption habits, they have a tendency to maintain a serious 
and traditional tone, writing long texts. In text-based news reporting, 
they usually adopt lengthy blog-style texts. Comparing the text-visual 
content ratio, videos make up about 65 per cent of all content. The con-
tent of most videos also carries a similar traditional tone and averages 
5–10 minutes in length. Despite the tendency to film for longer and in-
clude more content, the completion rate of video news projects without 
mentor intervention is as low as 20 per cent. The average pitching and 
completion of the entry rate is, on the other hand, around 35 per cent. 

One common trait in video news reporting is how young reporters 
prioritize equipment and tools before the story and technique, and 
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insist on using professional equipment. Similarly, a common pattern 
for many young video/photo journalists is to rely on visual effects 
rather than content, often citing mainstream media channels such as 
VG and popular youtubers. This discrepancy from their social media 
habits made us revise the training content and focus more on story-
telling and strategic communication skills. The training became less 
tool-centred. In addition, to explore transnational interaction among 
young journalists, we have recently initiated a dedicated collaborative 
content creation call under Faktuell. Here Faktuell journalists work 
together with young journalists from Ireland, Germany, Romania and 
Bulgaria to find common themes and develop content together. 

Photo 4.
Two young journalists designing the 
front page of Faktuell webpage.  

Youth and e-learning from a civics perspective
Faktuell shows how it is possible to engage with youth and e-learning 
in an innovative way. The rapid increase in the use of the internet and 
social media among young people is considered relevant for education 
to such an extent that the IEA International Civic and Citizenship 
Education Study 2016 also investigated the school context for stu-
dents’ use of social media for civic engagement.10 Although detailed 
research results are not yet available, there is a clear increase in all 
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