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New Publications from Nordicom
Manufacturing Europe. Spaces of Democracy, 
Diversity and Communication
Inka Salovaara-Moring (ed.), Nordicom, 2009, 256 p., 
ISBN 978-91-89471-73-3.

This book explores current key 
problems of communication, 
democracy and diversity, and 
how these are intertwined as part 
of media practice. Integrating 
geographical, historical and mul-
ticultural approaches, it develops 
existing thought on public sphere 
and democracy. In particular, it 
focuses on three dimensions that 
reflect obstacles to the European 
democratic project. In exploring 

the reality and content of the concept of a European pu-
blic sphere, the book scrutinizes the concept’s inherent 
values and norms as well as the nature of the formation 
and structure of a transnational public sphere: its efficacy, 
legitimacy, and pluralism. Examining media practices, 
journalistic cultures and the mediation of European issues 
in member states, it explores how the European public 
sphere(s) are actualized for its citizens. Opening up the 
ethnic, cultural, and historical diversity of the continent, 
the book offers new approaches to the demands of modern 
European multiculturalism. 

Transnational Media Events. The Mohammed 
Cartoons and the Imagined Clash of Civilizations
Elisabeth Eide, Risto Kunelius, Angela Phillips (eds.), 
Nordicom, 2008, 290 p., ISBN 978-91-89471-64-1.

In September 2005, a newspa-
per in Denmark published 12 
cartoons depicting Mohammed, 
the holy Prophet of Islam. Soon 
after publication, these pictures 
became part of various events, 
political projects and diplomatic 
action. All over the world, the 
cartoons – or interpretations of 
them – were connected to discu-
rsive struggles that pre-existed 
their drawing and publication. 

The cartoon event thus extended well beyond its imme-
diate dramatic phase of spring 2006, both into the past 
and the future, and became at least a small landmark case 
of post-9/11 global media history. In this book, a com-
munity of international media researchers collects some 
of the lessons learned and questions provoked and offe-
red by media coverage of the Mohammed cartoons in 16 
countries, ranging from Denmark, Egypt and Argentina 
to Pakistan and Canada. 

Communicating Politics. Political  
Communication in the Nordic Countries
Jesper Strömbäck, Mark Ørsten, Toril Aalber (eds.), 
Nordicom, 2008, 276 p., ISBN 978-91-89471-63-4.

Modern politics is mediated poli-
tics, and the media constitute the 
most important source of infor-
mation and channel of communi-
cation between the  governors and 
the governed. Media and politics 
are thus inextricable lin ked to-
gether, with the media playing an 
important role in contemporary 
democracies and for political 
processes. While this is true for 
virtually all advanced democra-

cies, there are still important differences between coun-
tries depending on, for example, their media systems and 
political systems. The purpose of Communicating Politics: 
Political Communication in the Nordic Countries is con-
sequently to describe and analyze both the political com-
munication systems and cases of political communication 
processes in Denmark, Finland, Iceland, Norway and 
Sweden. Taken together, the chapters explore differences 
as well as similarities between the Nordic countries, and 
provide a broad view of political communication systems, 
practices and research perspectives in the Nordic countries.

Mediated Crossroads.  
Identity, Youth Culture and Ethnicity
Theoretical and Methodological Challenges
Ingegerd Rydin & Ulrika Sjöberg (eds.), Nordicom, 
2008, 224 p., ISBN 978-91-89471-65-8.

The book Mediated Crossroads 
focuses on family, young people, 
ethnicity and the media in the 
context of increasing migration 
in contemporary Western soci-
eties. The book includes studies 
covering both media use and 
reception. It reflects on the gro-
wing interest in ethnic minorities 
– both on the macro and micro 
level – within media and cultural 
studies. The contributing authors 

present empirical work on the media and cultural practices 
of migrants in a wide range of countries such as Belgium, 
Finland, Greece, Israel, Sweden, Switzerland, and the U.K, 
and the empirical data are framed by theoretical discus-
sions on a more general level. The collection of studies is 
characterized by a discursive, everyday life perspective, 
in which concrete cases of migrant life – with a focus on 
children, women, families or young people – in relation 
to media and popular culture are analysed. 
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Denmark 
Documentalist: Ditte Laursen

Corporate Communications. Convention, Complexity and Critique
Lars Thøger Christensen, Mette Morsing & George Cheney, London, Sage, 2008, 251 p., ISBN 
978-1-4129-3103-8.

Providing a critical evaluation of corporate communication, this textbook 
looks beyond the idealized and prescriptive notions of communication ma-
nagement and offers readers a deeper and more complex understanding of 
corporate communication as a social and organizational phenomenon. The 
book asks the following important questions, Where does the notion of cor-
porate communication come from?, What are its underlying assumptions?, 
Which activities are involved?, What are the implications for companies 
that implement communication programs? Throughout readers’ learning is 
consolidated by learning outcomes, chapter introductions and summaries, 
international vignettes, executive briefings and student questions.

Design Anthropology. Borderland Experiments with Participation,  
Performance and Situated Intervention
Joachim Halse, Copenhagen, IT University of Copenhagen, 2008, 219 p., Ph.D Thesis.

Anthropology and explorative design are converging in some aspects. This dissertation discus-
ses the widespread employment of ethnographic techniques for interview and observation in 
an increasing number of design fields such as interaction design, IT system design and product 
development,as well as in the broader programme of user-driven innovation. The central problem 
is that the challenge of the employment is articulated as a gulf to be bridged between observations 
and interventions. The distinction between descriptive practices (of ethnographers) and prescriptive 
practices (of designers) is, however, both unproductive in terms of design results and predicated on 
the false assumption that there is a clear path to follow from an interesting observation to an inte-
resting design suggestion.On the basis of three research and design projects within the field of par-
ticipatory design this dissertation lays out elements of a design anthropology — a hybrid approach 
that combines insights and practices from design and anthropology. By recourse to post-modern 
anthropology and the acknowledgement of ethnographic representations as cultural recreations the 
stale opposition of observations and interventions is contested.
Fulltext is available at the Ncom database: http://nordicom.aub.aau.dk/ncom/front.do

How Political Elites Influence Public Opinion.  
Psychological and Contextual Conditions of Framing Effects
Rune Slothuus, Aarhus, Politica, 2008, 75 p., ISBN 978-87-7335-117-8.

Drawing on a wide range of experimental and survey data, the dissertation provides a detailed psy-
chological account of how the interpretations and arguments promoted by political elites influence 
public opinion formation. It is shown that political messages can affect opinion in multiple ways 
that are contingent upon individuals’ political values and awareness. Moreover, the dissertation 
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examines the role played by political parties in mobilizing and shaping political preferences. For 
virtually the first time, effects of frames are studied by taking into account which political parties 
promote them. The findings point out the possibilities as well as limits of political parties as opinion 
leaders. This work will be of interest to all who care about public opinion, political parties, media 
effects, and the practice of liberal democracy.

Informal Learning and Digital Media
Kirsten Drotner, Hans Siggaard Jensen & Kim Christian Schrøder (eds.), Cambridge, Cam-
bridge Scholars Publishing, 2008, 259 p., ISBN 9781847185518.

The book provides an engaging overview of the ways in which digital me-
dia impact on current understandings of informal learning, and it offers a 
range of grounded studies of the changing relations between digital media 
and informal learning processes with a particular focus on young people. A 
variety of international scholars examine these processes across a number 
of sites and settings, from Japan to Finland and the USA, and they discuss 
their implications for education, ICT and media. The volume is an ideal re-
source for graduate students as well as for practioners and policy-makers. 

On the Five Obstructions
Mette Hjort, Wallflower, 2008, 148 p., ISBN 978-19-056-7475-6. 

Released in 2003, Lars von Trier and Jorgen Leth’s agonisitic film is one 
of the most intriguing and significant cinematic works of recent times. This 
first issue in the Dekalog series, the new home for serious film criticism, 
brings together writers from diverse disciplinary and national backgrounds 
to present a case for seeing The Five Obstructions as a philosophically com-
pelling film that tests our understanding of key psychological, aesthetic, and 
ethical issues: the role of others in facilitating self-understanding; creativity 
and its relation to constraint; individual style as an artistic problem; film-
making as a form of play; and the ethical limitations of aestheticism.

Re:configuring Interface Culture.  
Digital Aesthetics in the Age of Pervasive Computing
Lone Koefoed Hansen, Århus, Aarhus University, 2008, 248 p., Ph.D Thesis

The dissertation investigates pervasive computing from an aesthetic perspective by exploring how 
digital technology in general is both configuring and being configured by the culture it is part of. 
Aesthetic artefacts that grapple with these dynamics serve as entryways for the investigations un-
dertaken in the dissertation, which is organised into two parts. Part one contains fundamental discu-
ssions of the relationship between pervasive computing and aesthetics, whereas part two is compo-
sed of six papers addressing the topic from various perspectives. Part one comprises three chapters 
that focus on the deconstruction of transparency, on how intimacy is increasingly sought mediated 
and finally on how mobile media affects the dynamics between public, private and intimate space. 
In total, the three chapters (together with the six papers in part two) enable me to identify prevalent 
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technological dreams and paradigms implicitly embedded in pervasive computing by applying the 
approach of software studies and digital aesthetics. 

Researching Experiences.  
Exploring Processual and Experimental Methods in Cultural Analysis
Lise Gjedde & Bruno Ingemann, Cambridge, Cambridge Scholars Publishing, 2008, 255 p., 
ISBN 1847186009, 9781847186003.

In the beginning was – not the word – but the experience. This phenome-
nological approach provides the basis for this book, which focuses on how 
a person-in-situation experiences and constructs meaning from a variety of 
cultural visual events.This book presents video-based processual methods 
for researching experiences in a variety of settings ranging from the mu-
seum, to news photography, and interactive media. The research led to the 
development of a set of methodological tools and approaches we term the 
reflexivity lab. The interaction in the experimental situation between the 
media and body, dialogue, moods, values and narratives have been investi-
gated qualitatively with more than sixty informants in a range of projects. 
The processual methodological insights are put into a theoretical perspec-

tive and also presented as pragmatic dilemmas. Researching Experiences is relevant not only for 
students and researchers in media and communication studies but also for practitioners within the 
fields of media, communication and experience design.

Special Issue: Humor in Film and Tv
Richard Raskin (ed.), P.o.v.: A Danish journal of film studies (2008)26, ISSN 1396-1160.

Contains the following articles: Daniel Alegi: Hybrid humour, for short – The magical neo-realism 
of Roberto Benigni’s Tu Mi Turbi; Hanne Bruun: The blue hippo in lifestyle television – On pasti-
che in television satire; Per Fikse: In the light of darkness – A note on Roy Andersson’s influences; 
Brian Dunnigan: Laughter and revelation – A Sideways look at humour in film; Jørgen Stigel: Basic 
formats of humour in Danish TV-commercials; Edvin Vestergaard Kau: Funny pictures – Visual 
humour in film; Bevin Yeatman: Who laughs? – A moment of laughter in Shortbus; Jakob Isak 
Nielsen: There’s something about comedy theory; Louise Brix Jacobsen: Hello my name is Frank 
Hvam – Autofictional humour in the Danish TV series Klovn; Richard Raskin: Three critiques of the 
Borat number “Throw the Jew down the well”.
Note: All issues of p.o.v can be found at: http://pov.imv.au.dk/

Romancing the Mind: Women, Emotion, Cognition and Film
Mette Kramer, Copenhagen, Copenhagen University, 2008, 238 p., Ph. D Thesis 

Why do women most often prefer watching romances and melodramas? Women’s preferences for 
audiovisual media are thematically concerned with the search for and choice of Mr. Right (romantic 
films), the loss of a partner or how to provide the best solutions for their children and themselves 
in relation to and/or in conflict with other life aspects and demands (melodramas). Feminist film 
theory has taken a prescriptive stance to female spectators’ choice arguing that the women’s film 
as a genre diminishes the female sex into a weaker kind. By utilising insights from the natural sci-
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ences, however, we can gain a better (descriptive) understanding of why images of heroines looking 
for a long-term bond can be cognitively rewarding and emotionally engaging despite that these sce-
narios depict traditional gender roles. A naturalised framework, with its basis in evolved cognitive 
adaptations and species-typical motivations, has a place in film theory. Such a framework takes a 
naturalised and functional stance using empirical research from a spectrum of disciplines within 
the natural sciences to understand women’s genre preferences, and how biology, development, and 
culture are naturally co-dependent.

Other new literature
Brix Søndergaard, Peter; Mortensen, Lise. Music to 
see. Århus: ARoS Aarhus Kunstmuseum, 2008. 47 
p., ISBN 9788788575316

Krause Hansen, Hans (ed.); Salskov-Iversen, Dorte 
(ed.). Critical Perspectives on Private Authority 
in Global Politics. Houndsmills: Palgrave Mac-
millan, 2008. 288 p., ISBN 140398946x, ISBN 
9781403989468

Mouritsen, Per (ed.); Jørgensen, Knud Erik (ed.). 
Constituting communities: political solutions to cul-
tural conflict. London: Palgrave Macmillan, 2008. 
263 p., ISBN 1-4039-9743-8

Raskin, Richard (ed.). On three short films. Århus 
Universitet: Institut for Informations-og Medievi-
denskab, 2008., (p.o.v. A Danish Journal of Film 
Studies; 25).

Articles
Ala-Fossi, Marko; Lax, Stephen; O’Neill, Brian; 
Jauert, Per; Shaw, Helen /The future of radio is 
still digital – but which one?: expert perspectives 
and future scenarios for the radio media in 2015. 
In: Journal of Radio. 2008; Vol. 15, No. 1. , ISSN 
1937-6529

Bødker, Susanne; Sundblad, Yngve. Usability and 
interaction design: new challenges for the Scan-
dinavian tradition. In: Behaviour and Information 
Technology. 2008; Vol. 27, No. 4, London: p. 293-
300, ISSN 0144-929X

Christensen, Jørgen Riber. Digital media and the 
construction of identities. In: AngloFiles. Journal of 
English Teaching. 2008; No. 147, februar. p. 62-65, 
ISSN 1395-881X

Christensen, Lars Thøger. Corporate and organi-
zational identity. In: The Blackwell International 
Encyclopaedia of Communication. eds. /Wolfgang 
Donsbach. Malden, MA: Blackwell Publishing Ltd, 
2008. p. 1014-1019

Heilesen, Simon; Josephsen, Jens. E-learning: be-
tween augmentation and disruption? In: Compu-
ters 2008; Vol. 50, No. 2, p. 525-534, ISSN 0360-
1315

Jørholt, Eva. Burkina Faso. In: The Cinema of 
Small Nations. eds. Mette Hjort; Duncan J. Petrie. 
Edinburgh: Edinburgh University Press, 2008. p. 
198-212, ISBN 978-0-7486-2536-9

Jauert, Per. Radio archaeology: the sound of the 
contemporary. In: Radio-ja televisiotutkimuksen 
metodologiaa: näkökulmia sähköisen viestinnän tut-
kimiseen. eds. Heidi Keinonen; Marko Ala-Fossi; 
Juha Herkman. Tampere: Tampere University Press, 
2008. p. 64-76, ISBN 978-951-44-7508-5

Jensen, Klaus Bruhn. Communication theory and 
philosophy. In: International Encyclopedia of Com-
munication. ed. Wolfgang Donsbach. Vol. 3, Malden, 
MA: Blackwell Science, 2008. p. 839-852, ISBN 
978-1-4051-3199-5

Jensen, Klaus Bruhn. Deduction vs induction vs 
abduction. In: International Encyclopedia of Com-
munication. ed. Wolfgang Donsbach. Vol. 3 Malden, 
MA: Blackwell Science, 2008. p. 1188-1192, ISBN 
978-1-4051-3199-5

Jensen, Klaus Bruhn. Intermediality. In: Internatio-
nal Encyclopedia of Communication. ed. Wolfgang 
Donsbach. Vol. 6 Malden, MA: Blackwell Science, 
2008. p. 2385-2387, ISBN 978-1-4051-3199-5

Jensen, Klaus Bruhn. Meaning. In: International 
Encyclopedia of Communication.ed. Wolfgang Dons-
bach. Vol. 6, Malden, MA: Blackwell Science, 2008. 
p. 2803-2807, ISBN 978-1-4051-3199-5

Jensen, Klaus Bruhn. Media. In: International Ency-
clopedia of Communication. ed. Wolfgang Donsbach. 
Vol. 6, Malden, MA: Blackwell Science, 2008. p. 
2811-2817, ISBN 978-1-4051-3199-5

Jensen, Klaus Bruhn. Modality and multimodality. In: 
International Encyclopedia of Communication. ed. 
Wolfgang Donsbach. Vol. 7, Malden, MA: Blackwell 
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Science, 2008. p. 3141-3143, ISBN 978-1-4051-
3199-5

Jensen, Klaus Bruhn. Realism. In: International Ency-
clopedia of Communication. ed. Wolfgang Donsbach. 
Vol. 9, Malden, MA: Blackwell Science, 2008. p. 
4124-4126, ISBN 978-1-4051-3199-5

Jensen, Klaus Bruhn. Semiotics. In: International En-
cyclopedia of Communication. ed. Wolfgang Dons-
bach. Vol. 10, Malden, MA: Blackwell Science, 2008. 
p. 4563-4569, ISBN 978-1-4051-3199-5

Jensen, Klaus Bruhn. Text and intertextuality. In: 
International Encyclopedia of Communication. ed. 
Wolfgang Donsbach. Vol. 11, Malden, MA: Black-
well Science, 2008. p. 5126-5130, ISBN 978-1-
4051-3199-5

Jensen, Sisse Siggaard. Everyday life, events, and 
places in Second Life – forty tableaux: Participant 
observation 2006-2007. Roskilde: Roskilde Univer-
sitet, 2008. p. 1-27

Konzack, Lars. Video games in Europe. In: The video 
game explosion: a history from pong to playstation 
and beyond. ed. Mark J.P. Wolf. Greenwood Press, 
2008. p. 203-210, ISBN 9780313338687

Laursen, Ditte. Did he make the bus?: continu-
ous communication among youg people via mobile 
phone. In: Jugendsprache -Youth Language. eds. 
Jens Normann Jørgensen. Copenhagen: University 
of Copenhagen, 2008.

Lund, Anker Brink. Institutions of current affairs: 
comparative research in varieties of journalism. In: 
Institutions and Politics: Festschrift in honour of 
Ove K. Pedersen. eds. Peter Nedergaard; John L. 
Campbell. Copenhagen: DJØF Publishing, 2008. p. 
73-91, ISBN 9788757418149

Mørk Petersen, Søren /Loser generated content: 
from participation to exploitation. In: First Monday. 
2008; Vol. 13, nr. 3.

Qvortrup, Lars. E-learning: a knowledge theoreti-
cal approach. In: Convergence and fragmentation: 
media technology and the information society.ed. 
Peter Ludes. Bristol: Intellect, 2008. p. 131-150, 
ISBN 978-1-84150-182-6, (Changing media, chan-
ging Europe; 5).

Ryberg, Thomas; Larsen, Malene Charlotte. Net-
worked identities: understanding relationships 
between strong and weak ties in networked envi-
ronments. In: Journal of Computer Assisted Lear-
ning. 2008; Vol. 24, No. 2, April. p. 103-115, ISSN 
0266-4909

Schepelern, Peter. To calculate the moment: Leth’s 
life as art. In: Dekalog 1: On The Five Obstructions. 
ed. Mette Hjort. London-New York: Wallflower, 
2008. p. 95-116, ISBN 978-1-905674-75-6

Schubart, Rikke. Meiko Kaji: Woman With a Venge-
ance. In: Video Watchdog. 2008; No. 140, June. 
Cincinnati, OH, p. 24-36, ISSN 1070 9991

Sundbo, Jon. Customer-based innovation of knowl-
edge e-servcies: the importance of after-innovation. 
In: International Journal of Services Technology 
and Management. 2008; Vol. 9, nr. 3/4, p. 218-233, 
ISSN 1741-525X
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Finland 
Documentalist: Eija Poteri

Slogans of Change. Three Outlooks on Finnish Television Contents
Minna Aslama, Helsinki, Svenska social- och kommunalhögskolan vid Helsingfors universitet, 
2008, 430 p., ISBN 978-952-10-3162-5, (SSKH skrifter; 26). Doctoral dissertation.

The doctoral dissertation is concerned with alleged changes of television 
contents during the 1990s and 2000s, such as dumbing down, tabloidisation, 
and ‘entertainisation’. Specifically, the focus is on the ways these changes 
might manifest in Finnish television. The aim of the study has been three-
fold: 1. To operationalise public and academic discussions about changes 
via specific slogans emerging from the debates; 2. Consequently, to study 
the slogans empirically and reflect on the findings with earlier research, 
including studies on institutional and audience-related aspects; 3. Finally, 
to suggest what the findings might mean regarding discussions about televi-
sion’s role, and what kinds of slogans or concepts might best serve future 
discussions and research.

Social Media.  
Introduction to the Tools and Processes of Participatory Economy
Katri Lietsala & Esa Sirkkunen, Tampere, Tampereen yliopisto, 2008, 198 p., ISBN 978-951-44-
7374-6, (Hypermedia laboratory net series; 17).

The authors describe the great variety of practices within the social media. 
They suggest some general principles how the traditional media could deal 
with the new situation and show what motivates people to participate.

The research team has carried out the research in two main fields: the 
media publishing and the work organizations. For this reason, the view con-
centrates more on what happens to the content and to the traditional media, 
and not so much on the way people link with each other.

Enactive Cinema. Simulatorium Eisensteinense 
Pia Tikka, Helsinki, Taideteollinen korkeakoulu, 2008, 338 p., ISBN 978-951-558-272-0. Doctoral 
dissertation.

The doctoral dissertation explores the psychophysiological grounds from which the experience of 
interactive cinema emerges. It follows the traces left by Sergei M. Eisenstein, the Russian cinema 
author and researcher of the pre-digital age, whose prophetic visions on organic-dynamic thinking 
carry implications for new kinds of interactive cinema even today. The method of parachronic read-
ing extrapolates Eisensteins’s thinking, embedded in his contemporary scientifically-oriented era, 
all the way to the fundamental discoveries of the 21st century neurosciences.



225

Promoting the European Union. Comparative Analysis of  
EU Communication Strategies in Finland and in Italy 
Chiara Valentini, Jyväskylä, Jyväskylän yliopisto, 2008, 160 p., ISBN 978-951-39-2893-3, (Jy-
väskylä studies in humanities; 87). Docotral dissertation.

This study is an analysis of EU information and communication policies 
developed from 2001 to 2006 and their possible impacts on the commu-
nication strategies of two member states, namely Finland and Italy. The 
investigation focuses on how EU directives affected the communication ac-
tivities of these two member states toward their national publics. The public 
organizations analysed were the European Commission and its DG Com-
munication, the Finnish and Italian representations of the European Com-
mission and Finnish and Italian EU offices at regional and local levels. 
Full-text available at http://dissertations.jyu.fi/

Speech Culture in Finland
Richard Wilkins & Pekka Isotalus (eds.),New York, University Press of America, 2008, 226 p., 
ISBN 0-7618-4453-8, ISBN 978-0-7618-4453-2.

This collection of essays offers empirical studies about Finnish speech cul-
ture. It features essays from scholars on both sides of the Atlantic drawn 
together by a common theme: as persons speak, they speak culturally. Us-
ing qualitative methodology in general and ethnography in particular, the 
essayists examine: terms for talk, the regulation of talk, relational dialec-
tics, face-work, intangibles, strategic communication, and argumentation. 
Finnish understandings of interpersonal, organizational, and institutional 
life are shown to be operating in such settings including social gatherings, 
courtroom deliberation, the sauna, advising in doctoral education, class-
room interaction, political debates, and intercultural encounters.

The authors of the articles are the following: Eila Isotalus, Donal Car-
baugh, Richard J. Wilkins, Saila Poutiainen and Maija Gerlander, Ira A. Virtanen, Jukka-Pekka 
Puro, Päivi Vaahterikko-Mejía, Tuula-Riitta Välikoski and Pekka Isotalus. 

Other new literature
Brewis, Kielo. Stress in the multi-ethnic customer 
contacts of the Finnish civil servants: developing 
critical pragmatic intercultural professionals. Jyväs-
kylä: Jyväskylän yliopisto, 2008. 299 p., ISBN 978-
951-39-3321-0, (Jyväskylä studies in humanities; 
103). Doctoral dissertation.

Huhtamo, Erkki. The roll medium: the origins and 
development of the moving panorama until the 1860s. 
Turun yliopisto, 2008. 296 p. Unpublished doctoral 
dissertation. 

Katajamäki, Heli; Koskela, Merja; Isohella, Suvi 
(eds.). Lukija- ja käyttäjälähtöinen viestintä = Rea-

der- and user oriented communication: Viestinnän 
tutkimuksen päivät 2007 = National conference of 
communication studies 2007. Vaasa: Vaasan yliopis-
to, 2008. 183 p., ISBN 978-952-476-233-5, (Vaasan 
yliopiston julkaisuja, Selvityksiä ja raportteja; 152). 
Full-text available at: http://www.uwasa.fi/materiaali/
pdf/isbn_978-952-476-233-5.pdf

Ollikainen, Ville. Mobile TV should be more than 
a television: the final report of Podracing project. 
Espoo: VTT, 2008. 71 p., ISBN 978-951-38-7217-5, 
(VTT tiedotteita – Research notes; 2439). Full-text 
available at http://www.vtt.fi/inf/pdf/tiedotteet/2008/
T2439.pdf
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Xu, Peixi. Debating NWICO and WSIS: a historical 
perspective. Tampere: Tampereen yliopisto, 2008. 
105 p. Licentiate thesis. Full-text available at http://
tutkielmat.uta.fi/

Articles
Ala-Fossi, Marko; Lax, Stephen; O’Neill, Brian; 
Jauert, Per; Shaw, Helen. The future of radio is 
still digital – but which one?: expert perspectives 
and future scenarios for the radio media in 2015. 
I: Journal of Radio & Audio Media. 2008; vol. 15, 
nr. 1. , ISSN 1937-6529.

Domingo, David; Quandt, Thorsten; Heinonen, Ari; 
Paulussen, Steve; Singer, Jane B.; Vujnovic, Marina. 
Participatory journalism practices in the media and 
beyond. I: Journalism Practice. 2008; vol. 2, nr. 3, 
p. 326-342, ISSN 1751-2786.

Heikkilä, Heikki; Kunelius, Risto. Ambivalent am-
bassadors and realistic reporters: the calling of 
cosmopolitanism and the seduction of the secular 
in EU journalism. I: Journalism: theory, practice 
& criticism. 2008; vol. 9, nr. 4, p. 377-397, ISSN 
1464-8849.

Horsti, Karina. Europeniasation of public debate: 
Swedish and Finnish news on African migration to 
Spain. I: Javnost – the Public. 2008; vol. 15, nr. 4, 
p. 41-54, ISSN 1318-3222. 

Horsti, Karina. Hope and despair: representations 
of Europe and Africa in Finnish news coverage of 
“migration crisis”. I: Estudos em Comunicação 
= Communication Studies. 2008; nr. 3. 32 p. Full 
text available at http://www.labcom.ubi.pt/ec/03/pdf/
horsti-hope-and-despair.pdf

Hujanen, Jaana. RISC Monitor audience rating and 
its implications for journalistic practice. I: Journal-
ism: theory, practice & criticism. 2008; vol. 9, nr. 
2, p. 182-199, ISSN 1464-8849. 

Karppinen, Kari. Media and the paradoxes of plu-
ralism. I: Media and social theory. ed. David Hes-
mondhalgh; Jason Toynbee. London: Routledge, 
2008., ISBN 9780415447997.

Koikkalainen, Katja. Journalistic source practices 
in Russian business dailies. I: Media, culture and 
society in Putin’s Russia. ed. Stephen White. New 
York: Palgrave Macmillan, 2008. p. 95-108, ISBN 
978-0-230-52485-9.

Korhonen, Piia; Lahikainen, Anja Riitta. Recent 
trends in young children’s television-induced fears 
in Finland. I: Journal of Children and Media. 2008; 
vol. 2, nr. 2, p. 147-162, ISSN 1748-2798.

Kunelius, Risto. Journalism and the EU: a relationship 
in contexts. I: Journalism: theory, practice & criticism. 
2008; vol. 9, nr. 4, p. 371-376, ISSN 1464-8849. 

Kunelius, Risto; Ruusunoksa, Laura. Mapping pro-
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ed. Mart Ots. Jönköping: Jönköping University, Jön-
köping International Business School, JIBS, Media 
Management and Transformation Centre, 2008. p. 
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Norway 
Documentalist: Ragnhild Mølster

Sound Media. From Live Journalism to Musical Recording
Lars Nyre, London, Routledge, 2008, 240 p., ISBN 978-0-415-39114-6.

“Sound Media” considers how music recording, radio broadcasting and 
muzak influence people’s daily lives and introduces the varied creative 
techniques that have developed in music and journalism throughout the 
20th century. Lars Nyres starts with the contemporary cultures of sound 
media, and works back to the archaic soundscapes of the 1870s. The first 
part of the book devotes five chapters to contemporary digital media, and 
presents the internet, the personal computer, digital radio and various types 
of loudspeaker media. The second part examines the historical accumula-
tion of techniques and sounds in sound media, and presents multitrack mu-
sic in the 1960s, the golden age of radio in the 1950s and back to the 1930s, 
microphone recording of music in the 1930s, the experimental phase of 
wireless radio in the 1910s and 1900s, and the invention of the gramophone 

and phonograph in the late 19th century. “Sound Media” includes a soundtrack CD with 36 examp-
les from broadcasting and music recording in Europe and the USA, from Edith Piaf to Sarah Cox.

Digital Storytelling, Mediatized Stories. Self-representations in New Media
Knut Lundby (ed.), New York, Bern, Berlin, Bruxelles, Frankfurt am Main, Oxford, Wien, Peter 
Lang, 2008, 313 p., ISBN 978-1-4331-0273-8 (Digital Formations). 

Recent years have seen amateur personal stories, focusing on “me”, flour-
ish on social networking sites and in digital storytelling workshops. The re-
sulting digital stories could be called “mediatized stories”. This book deals 
with these self-representational stories, aiming to understand the transfor-
mations in the age-old practice of storytelling that have become possible 
with the new, digital media. Its approach is interdisciplinary, exploring how 
the mediation or mediatization processes of digital storytelling can be gras-
ped and offering a sociological perspective of media studies and a socio-
cultural take of the educational sciences. Aesthetic and literary perspectives 
on narration as well as questioning from an informatics perspective are also 
included. Contributors to the book are: Knut Lundby, Ola Erstad, James V. 
Wertsch, Nick Couldry, Kirsten Drotner, Nancy Thumim, Birgit Hertzberg 

Kaare, Mark Evan Nelson, Glynda A. Hull, Kenneth Silseth, Kelly McWilliam, Lotte Nyboe, Larry 
Friedlander, John Hartley, Kenneth Silseth, Elisabeth Staksrud, David Gauntlett, Tone Bratteteig 
and David Brake.
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Scandinavian Museums and Cultural Diversity
Katherine Goodnow & Haci Akman (eds.), New York, Berghahn Books, 2008, 266 p., ISBN 
978-1-84545-577-4.

Museums across the world are facing the task of capturing, reflecting and 
representing the notion of complex identities; personal, religious and ethnic. 
Narratives of national allegiances are being slowly replaced and supple-
mented by indigenous and minority voices providing a more complex un-
derstanding of diversity especially where intangible heritage is called on 
as a witness. The approach taken by Scandinavian museums in response 
to this challenge highlights the hybrid forms of cultural diversity and how 
they interrelate and work together. By bringing together debates and discu-
ssions of identity and diversity, this volume offers an insight into a broad 
geographic region and its diverse people, from the Sámi and the Inuit to 

new migrants. It also presents a set of historical views on the formation of national museums and 
their contested perceptions of identity.

Techno-politics and Some Structural Challenges Facing the Internet.  
A Critical Comment
Terje Rasmussen, Saabrücken, Germany, VDM Verlag Dr. Müller, 2008, 64 p., ISBN 
9783836469777.

The work addresses the Internet as a terrain of techno-political controver-
sies between various cultures with their interests and values, which have 
influenced the development of the Internet since the start. It describes the 
techno-political cultures of the Internet and addresses some structural chan-
ges of the Internet that seem to deviate from some of the pragmatic ideas 
that hitherto have guided the design of the internet. It examines the dyna-
mics of the RFC/IETF/ISOC and the recent Internet Governance Forum 
as regulatory instances that are expected to handle the challenges of the 
Internet. It is argued that the Internet faces some structural changes that 
cannot easily be met or resolved through the procedures of IETF/ISOC and 
Internet Governance.

Other new literature
Eide, Elisabeth; Kunelius, Risto; Phillips, Angela 
(eds.). Transnational media events: the Mohammed 
cartoons and the imagined clash of civilizations. 
Göteborg: Nordicom, University of Gothenburg, 
2008. 290 p., ISBN 978-91-89471-64-1

Kunelius, Risto; Eide, Elisabeth; Hahn, Oliver; 
Schroeder, Roland (eds.) / Reading the Mohammed 
cartoons controversy: an international analysis of 
press discourses on free speech and political spin. 
Bochum/Freiburg: Projekt Verlag, 2007. 218 p., ISBN 
978-3-89733-167-9, (Working papers in international 
journalism; 2007, 1). 

Strömbäck, Jesper; Ørsten, Mark; Aalberg, Toril 
(eds). Communicating politics: political communica-
tion in the Nordic countries. Göteborg: Nordicom, 
University of Gothenburg, 2008. 276 p., ISBN 978-
91-89471-63-4

Ph.D.
Chiumbu, Sarah. Understanding the Role and Influ-
ence of External Actors and Ideas in African Infor-
mation, Communication and Technology Policies: 
The African Information Society Initiative. Oslo: Det 
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humanistiske fakultet, Universitetet i Oslo Unipub, 
2008. 257 p., (Acta Humaniora 357).

Dralega, Carol Azungi. ICT Based Development of 
Marginal Communities: Participatory Approaches 
to Communication, Empowerment and Engagement 
in Rural Uganda. Oslo: Det humanistiske fakultet, 
Universitetet i Oslo Unipub, 2008. 214 p., (Acta 
Humaniora 359). 

Erdal, Ivar John. Cross-Media News Journalism: 
Institutional, Professional and Textual Strategies 
and Practices in Multi-Platform News Production. 
Oslo: Det humanistiske fakultet, Universitetet i Oslo 
Unipub, 2008. 210 p., (Acta Humaniora 370). 

Hovden, Jan Fredrik. Profane and Sacred: A Study 
of the Norwegian Journalistic Field. Bergen: Uni-
versitetet i Bergen, 2008. 285 p., ISBN 978-82-
308-0611-1

Karlsen, Faltin. Emergent perspectives on multi-
player online games: A study of Discworld and 
World of Warcraft. Oslo: Det humanistiske fakultet, 
Universitetet i Oslo Unipub, 2009. 225 p., ISBN 
0806-3222, (Acta Humaniora 381). 

Lavik, Erlend. Changing Narratives: Five Essays on 
Hollywood History. Bergen: Universitetet i Bergen, 
2008. 189 p., ISBN 978-82-308-0543-5

Moe, Hallvard. Public Broadcasters, the Internet 
and Democracy: Comparing Policy and Exploring 
Public Service Media Online. Bergen: Universitetet 
i Bergen, Institutt for Informasjons- og medieviten-
skap, 2009. 315 p., ISBN 978-82-308-0733-0

Røssaak, Eivind. Negotiating Immobility: The Mov-
ing Image and the Arts in Andy & Larry Wachowski´s 
The Matrix, Ken Jacobs´s Tom, Tom, the Piper´s Son, 
and Bill Viola´s The Passions. Oslo: Det humanis-
tiske fakultet, Universitetet i Oslo Unipub, 2008. 
243 p., (Acta Humaniora 348). 

Skjulstad, Synne. Mediational sites: A communi-
cation design perspective on websites. Oslo: Det 
humanistiske fakultet, Universitetet i Oslo Unipub, 
2008. 269 p., (Acta Humaniora; 354). 

Vaage, Margrethe Bruun. Seeing is Feeling: The 
Function of Empathy for the Spectator of Fiction 
Film. Oslo: Det humanistiske fakultet, Universitetet 
i Oslo Unipub, 2008. 275 p., (Acta Humaniora; 
376). 

Articles
Erstad, Ola. Trajectories of remixing: digital litera-
cies, media production, and schooling. In: Digital 
literacies: concepts, policies and practices. eds. Colin 
Lankshea; Michele Knobel. New York: Peter Lang, 
2008. p. 177-202, ISBN 978-1-4331-0168-7, ISBN 

978-1-4331-0169-4, (New literacies and digital epis-
temologies). 

Jørgensen, Kristine. Audio and Gameplay: An Analy-
sis of PvP Battlegrounds in World of Warcraft. In: 
Gamestudies. The international journal of computer 
game research. 2008; vol. 8, nr. 2, Desember. 17 
p.

Kjeldsen, Jens E.. Mediated publics and rhetorical 
fragmentation. In: Democracy, Journalism and Tech-
nology: New Developments in an Enlarged Europe. 
eds. Nico Carpentier; Pille Pruulmann-Vengerfeldt; 
Kaarle Nordenstreng; Maren Hartmann; Peeter Vi-
halemm; Bart Cammaerts; Hannu Nieminen; Tobias 
Olsson. Tartu: Tartu University Press, 2008. p. 115-
129, ISBN 978-9949-11-971-4, ISBN (elektronisk) 
978–9949–11–972–1, 

Lavik, Erlend; Gripsrud, Jostein. Film Audiences. 
In: The Sage handbook of Film Studies. eds. James 
Donald; Michael Renov. London: Sage, 2008. p. 
454-470, ISBN 978-0-7619-4326-6

Moe, Hallvard. Dissemination and Dialogue in the 
Public Sphere: A Case for Public Service Media 
Online. In: Media, Culture and Society. 2008; vol. 
30, nr. 3, Los Angeles, London, New Dehli and 
Singapore: p. 319-336, ISSN 0163-4437 
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– A Comparative Analysis. In: Television and New 
Media. 2008; vol. 9, nr. 3, London: p. 220-238, 
ISSN 1527-4764 
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globalization. In: Journal of African Media Stud-
ies. 2008; vol. 1, nr. 1, Westminster, UK: p. 55-68, 
ISSN 1751-7974 

Nyre, Lars; Ala-Fossi, Marko. The Next Generation 
Platform: Comparing Audience Registration and 
Participation in Digital Sound Media. In: Journal of 
Radio & Audio Media. 2008; vol. 15, nr. 1, London 
and New York: p. 41-58, ISSN 1937-6529 
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Ethiopia. In: Nordicom Review. 2008; vol. 29, nr. 
2, p. 231-244, ISSN 1403-1108 

Puijk, Roel. Ethnographic Media Production Re-
search in a Digital Environment. In: Making online 
news: The ethnography of new media production.. 
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York: Peter Lang, 2008. p. 29-41, ISBN 978-1-4331-
0214-1, ISBN 978-1-4331-0213-4
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media in Africa. In: Journal of African Media Studies. 
2008; vol. 1, nr. 1, Westminster, UK: p. 155-171, 
ISSN 1751-7974 



231
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and cultural particulars: Challenges facing the de-
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African context. In: Journal of African Media Stud-
ies. 2009; vol. 1, nr. 1, Westminster, UK: p. 23-34, 
ISSN 1751-7974 
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In: Nordicom Review. 2008; vol. 29, nr. 1, Göteborg: 
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Sweden 
Documentalist: Roger Palmqvist

Shifting Landscapes. Film and Media in European Context Binding 
Miyase Christensen & Nezih Erdoğan (eds.), Newcastle: Cambridge Scholars Publishing, 2008. 
354 s., ISBN 978-1-84718-473-3.

Continuity and change are the two major trends that mark European film 
and media vistas today. While continuity is the result of more than a century 
of European film and media tradition, change is brought about by techno-
logical convergence, the evolution of globalization and commercial mar-
kets and of artistic and aesthetic norms, and the ever-expanding cultural 
borders of Europe. 

Bringing together eighteen research-based analyses on topics as diverse 
as Europe itself, the anthology presents various accounts of filmic and te-
levisual media, text and form, mediated politics, media policy, globaliza-
tion, diasporic media, multiculturalism and more. Employing film studies, 
critical social theory and cultural studies and drawing upon technological, 

spatial, political economic, sociological and anthropological approaches, the authors present mul-
tidimensional and multi-faceted depictions of the historical and contemporary factors that have 
shaped, and continue to shape, film and media in Europe.

Media and Monarchy in Sweden
Mats Jönsson & Patrik Lundell (eds.), Nordicom, 2009, 154 p., ISBN 978-91-89471-77-1.

Can an unmediated monarchy even be imagined? In today’s rapidly chang-
ing media, private and intimate aspects of monarchies are thriving. New as 
these phenomena may seem, and in some aspects surely are, relations bet-
ween media and royalties have existed for centuries. In this book, scholars 
from a variety of academic disciplines put contemporary media-monarchic 
relations in historical perspective. The ways in which the monarchy navi-
gates in a new digital media landscape are revealed with the help of older 
media strategies, while present conditions guide the analyses of monarchic 
relations to “new media” in the past. In Media and Monarchy in Sweden, 
altars and statues are thus taken just as seriously as traditional and digital 
mass media. Hereby, new insights into the complex interrelations between 

two powerful institutions are reached.
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Strategies of Power in Multilingual Global Broadcasters. How the BBC, 
CNN and Aljazeera Shape their Middle East News Discourse 
Leon Barkho, Högskolan i Jönköping, Högskolan för lärande och kommunikation (HLK), 2008. 
202 s., ISBN 978-91-628-7632-6. Doctoral thesis.

This study deals with the Middle East reporting of three gigantic media 
companies which together are largely responsible for refining and shaping 
our views of events in the world. The informational and communicative 
arm of these giants – Aljazeera, the BBC and CNN – is unprecedented in 
the history of human communication. But the study is not about Aljazeera, 
the BBC or CNN as new phenomena in world media and communication. 
Its purpose, approach, data and analysis focus mainly on their Middle East 
reporting and specifically how they represent the voices involved in the 
conflict in Iraq and the ongoing struggle between the Palestinians and Israe-
lis. The investigation is mainly concerned with the language of hard news 
discourse and how the broadcasters intentionally or otherwise produce and 

reproduce certain linguistic items and patterns to interpret both the discursive and social worlds of 
the events they carry. The study comprises five papers, all published in international journals deal-
ing with issues of critical discourse analysis. 

Gendered Journalism Cultures.  
Strategies and Tactics in the Fields of Journalism in Britain and Sweden 
Margareta Melin-Higgins, Göteborgs universitet, Institutionen för journalistik och masskommu-
nikation (JMG), 2008. 253 s., ISBN 978-91-88212-58-0, (Göteborgsstudier i journalistik och mass-
kommunikation; 51). Doctoral thesis.

This dissertation explores the way journalism works in two social fields of 
journalism, those of Britain and Sweden, from 1989 to 2002. The focus of 
the study is on creation and re-creation of value systems, power-struggles, 
and on their gendered nature. 

The study is placed in the theoretical crossroads of sociology of journa-
lism, feminism and cultural studies and this theoretical abduction process 
is summarised in the concept journalism culture. The tools used to analyse 
the fields were appropriated from the. The tools used to analyse the fields 
were appropriated from the theoretical worlds of Pierre Bourdieu and Mi-
chel de Certeau. Three studies have been done: one large questionnaire to 
1500 Swedish journalists in 1989, and two thematic interview studies of 33 

British journalists between 1992 and 2002. In addition, secondary research material of both quanti-
tative and qualitative nature has been used.

Designing for Democracy.  
End-User Participation in the Construction of Political ICTs 
Mikael Norén, Örebro universitet, Medie- och kommunikationsvetenskap, 2008. 264 s., ISBN 
978-91-7668-586-0, (Örebro Studies in Media and Communication; 7). Doctoral thesis.

The Internet and related Information and Communication Technologies (ICTs) have been proposed 
as a way to vitalise (western) political democracy, currently marked by a decline in traditional forms 
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of participation. Even if the Internet has established itself as a potential source of power and social 
change, the lack of clear results for democracy has left the initially mainly optimistic research com-
munity disappointed. Recognising the general lack of innovative ideas and successful examples of 
how to use technology for democratic purposes in the public sector, this thesis frames the notion 
of a ‘democratic Internet’ as a design endeavour that involves users of technological applications. 
The purpose of the thesis is two-fold: 1) to explore the possibility of engaging end-users, citizens 
and others, in the construction of public sector ICTs; 2) to identify a set of design recommendations 
for such applications, where promoting democratic participation is a central objective. It employs 
a qualitative methodology, and theories of participatory democracy, republican citizenship, critical 
theory, and Human-Computer Interaction, applied in a three-part study dealing with the production 
and usage of public sector ICTs. Three applications are investigated: a decision support system, a 
municipality’s external web site, and a central government web portal.

Media Crisis Decision Making.  
A Case Study of SR (Swedish Radio), SVT (Swedish Television) and TV4 
Eva-Karin Olsson, Stockholms universitet, Institutionen för journalistik, medier och kommunika-
tion, 2008. 45 s. ISBN 978-91-7155-779-7, (Doktorsavhandlingar från JMK; 34). 

The study takes as its starting point that news organizations’ actions during crises vary more than 
one can expect based on previous research on news work. Accordingly, the dissertation aims to 
move beyond the notion of news organizations as homogenous and attempts to open the ‘black box’ 
of news organizations’ decision making. The study is based on interviews with members of three 
Swedish broadcasting organizations: the Swedish Public Television (SVT), the Swedish Public 
Radio (SR), and TV4. The interviews focused on how the three organizations dealt with the news 
coverage of the September 11th 2001 terrorist attacks in the USA. 

Facing Clutter. On Message Competition in Marketing Communications 
Sara Rosengren, Stockholm: Ekonomiska forskningsinstitutet vid Handelshögskolan i Stockholm 
(EFI), 2008. 148 s., ISBN 978-91-7258-769-4. Doctoral thesis.

Messages stemming from advertising, promotions, PR, direct marketing, 
and salesmen are everywhere. We encounter them on our way to work, in 
newspapers and magazines, stores and restaurants, when watching our fa-
vorite sports, looking out of an airplane window, or even while socializing 
with friends. As a consumer, it is impossible to keep track of everything 
marketers are trying to tell us. 

This abundance of marketing messages is often referred to as clutter. 
Clutter makes consumers less likely to pay attention to marketing messa-
ges. What is more, clutter breeds avoidance behavior and skepticism, which 
makes consumers more likely to actively resist marketing messages. This 
thesis sets out to further our understanding of marketing communications in 

a cluttered environment. The thesis comprises five articles in which issues of clutter are empirically 
investigated.
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Other new literature
Andersson, Ulrika. Journalists’ attitudes to reader-
ship studies: a study of newspaper journalists and 
editors-in-chief in Sweden. 2008. 14 s. Konferencen: 
International Conference on Communication and 
mass media, Aten. Grækenland, 19. maj 2008 – 22. 
maj 2008.

This paper examines journalists’ and editors-in-
chief’s attitudes to readership studies. It reports 
significant differences between the attitudes of 
journalists working for daily newspapers and their 
editors-in-chief. While journalists have a positive 
attitude to readership studies, they are not nearly as 
enthusiastic about them as their superiors are. This 
division probably represents the difference between 
the prevailing professional ideals and business per-
spectives of the two groups. 

The study is based on two national surveys car-
ried out at the University of Gothenburg in Sweden 
in fall 2005. It represents the views of some 470 
journalists and editors-in-chief at daily newspapers 
in Sweden. 

Bergström, Annika. A participating audience?: news 
commenting and blogging in the Swedish online 
environment. 2008. Konferencen: Media@lse Fifth 
Anniversary Conference, nr. 5.

Online interactivity and participation within jour-
nalistic and other contexts seems to be more and 
more of an important topic, in the publishing field as 
well as in discussions about democracy and political 
issues. With new ICT technology everyone online 
could easily produce and publish content, which is 
usually considered positive in modern democratic 
societies. Editors and journalists in mainstream media 
have shown to be somewhat reluctant to audience 
as co-producers and to user-generated content. A 
national Swedish questionnaire survey also shows 
a quite reluctant audience with only little interest 
in participating in creating content on news sits and 
blogs. It seems that those who are participating in 
these senses are younger persons who are often wil-
ling to try new applications online and who seem to 
consider this kind of activity initially being more of 
entertainment then of use in every day life.

Bolin, Göran. Digitisation, multi-platform produc-
tions and audience reception. 2008. 10 s. Konferen-
cen: Television and the Digital Public Sphere, Paris. 
Frankrike, 22. oktober 2008 – 24. oktober 2008.

Carpentier, Nico (ed.); Pruulmann-Vengerfeldt, Pille 
(ed.); Nordenstreng, Kaarle (ed.); Hartmann, Maren 
(ed.); Vihalemm, Peeter (ed.); Cammaerts, Bart (ed.); 

Nieminen, Hannu (ed.); Olsson, Tobias (ed.). Demo-
cracy, journalism and technology: new developments 
in an enlarged Europe: the intellectual work of 
ECREA’s 2008 European media and communication 
doctoral summer school. Tartu: Tartu University 
Press, 2008. 433 s., ISBN 978-9949-11-971-4, ISBN 
(elektronisk) 978-9949-11-972-1, (The researching 
and teaching communication series). 

The book is based on the intellectual work of 
ECREA’s European media and communication doc-
toral summer school in 2008 in Estonia. The theme 
of the summer school was democracy, journalism 
and technology focusing on the notion of European 
expansion and the related strong need for further 
democratisation.  48 Ph.D. students participated 
in the summer school. All of their abstracts and a 
selection of six chapters based on their work are 
included in this publication. The summer school had 
22 academic lecturers. Many of the lectures are 
included in the publication, as well.

Horsti, Karina; Hultén, Gunilla. Diverse directions: 
managing diversity media policy in Finnish and 
Swedish public service broadcasting. 2008. 17 s. 
Konferencen: Nordic Media in Theory and Practice, 
London. Storbritannien, 7. november 2008 – 8. 
november 2008.

This paper sets out to evaluate the Finnish and 
Swedish public service broadcasting companies’ 
diversity management and diversity implementa-
tion. The authors map the main discursive shifts 
within this policy domain at a European level. The 
empirical analysis focuses on two Nordic public 
service broadcasting companies – YLE in Finland 
and SVT in Sweden. Both companies have policies 
concerning ethnic and cultural diversity. In addition 
the two companies have downsized their staff in 
recent years. 

Humphreys, Edward (Redaktør). International copy-
right and intellectual property law: challenges for 
media content producers. Högskolan i Jönköping, 
Internationella Handelshögskolan i Jönköping, 2008. 
130 s., ISBN 91-89164-88-1, (JIBS Research Report 
Series; 2008-2). 

The interaction between national and internatio-
nal laws, and the realities of contemporary global 
trade in media content in a predominantly digital 
environment, raise challenges, uncertainties and 
opportunities for media companies. When it comes 
to licensing, protecting and enforcing copyright and 
other intellectual property rights, media companies 
and their advisers need to understand and make use 
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of not only national but international legal rules. The 
chapters in this book offer a variety of perspectives 
on the relevance of international copyright and other 
intellectual property regimes to media businesses. 
The book is comprised of papers and edited tran-
scripts of talks delivered at a symposium of the same 
name which took place in Stockholm, Sweden in 
October 2007 and which gathered together speakers 
from across Europe representing legal practice, aca-
demia, policy-making and media content production 
and distribution.

Küng, Lucy (ed.). Leadership in the media industries: 
changing context, emerging challenges. Högskolan i 
Jönköping, Internationella Handelshögskolan i Jön-
köping, 2008. 205 s., ISBN 91-89164-66-0, (JIBS 
Reseach Report Series; 2006-1). 

The topic of leadership in the media industry is a 
compelling one. While other industries have leaders 
or captains, the media sector has moguls, magnates 
and barons. Randolph Hearst, William Paley, Henry 
Luce and Robert Maxwell represent some of the 
most controversial and flamboyant business leaders 
– Rupert Murdoch, Ted Turner and Steve Jobs – is 
no less charismatic. However leadership is also a 
sprawling area of management theory characterised 
by ambiguity and controversy. This volume presents 
a selection of papers from an international conference 
on ‘Challenges at the Top: Leadership in Media 
Organizations’ which brought together researchers 
from around the world to confront these ambigui-
ties, and explore and exchange opinions about this 
intriguing issue. 

Ots, Mart (ed.). Media Brands and Branding. Hög-
skolan i Jönköping, Internationella Handelshögskolan 
i Jönköping, 2008. 115 s., ISBN 91-89164-82-2, 
(JIBS Research Report Series; 2008-1). 

Strong brands are necessary in media because tech-
nology has increased the number of content providers 
and made it possible for many more competitors 
to seek the attention and loyalty of audiences and 
advertisers. Brands are crucial in separating media 
companies and their products from those of compe-
titors, in creating continuity of quality and service 
across extended product lines, and in helping develop 
strong bonds with consumers. This book discusses 
communicative tactics and the building of media 
brand equity, focuses on strategic aspects and brands 
as vehicles for business expansion, and investigates 
issues of media brands on advertising markets. 

van Weezel, Aldo. Financial and strategic position 
of Nordic media companies. Högskolan i Jönköping, 

Internationella Handelshögskolan i Jönköping, 2008. 
78 s., ISBN 91-89164-70-9, (JIBS Research Report 
Series; 2006-3). 

This study reviews the financial condition and 
strategic position of Nordic media companies and 
their prospects for remaining Nordic-owned firms. 
It analyzes leading Nordic firms in the major media 
industries to determine their financial health and 
considers their strategic positions in terms of their 
abilities to sustain themselves, whether they are 
likely candidates for mergers or takeovers, whether 
they are likely to attract capital from outside the 
Nordic nations, and whether their conditions may 
attract foreign firms to enter the Nordicmarkets. 
The project analyses the growth, solidity, liquidity, 
and profitability of the firms to identify general 
strengths and weaknesses and problematic trends 
affecting the industries. 

Wingstedt, Johnny. Making music mean: on functions 
of and knowledge about narrative music in multime-
dia. Piteå: Luleå tekniska universitet, Institutionen 
för musik och medier, 2008. 70 s., (Doctoral thesis 
/ Luleå University of Technology; 2008:43). 

Narrative media music – music used for narrative 
purposes in multimedia such as film and computer 
games – is often, especially for young people, the 
largest source of daily musical experience. This thesis 
is based on three articles, in different ways explo-
ring functions of, and knowledge about, narrative 
media music. The overarching research question of 
the thesis is: ‘How can meaning-making functions 
of narrative media music be described – and how 
are attitudes, awareness and knowledge about such 
functions expressed through the different modes of 
musical sound and speech?’ 

The first article discusses how the musical under-
score in narrative media achieves meaning in multi-
modal interplay with the visuals and other available 
modes of representation. Three short film scenes are 
examined from the perspectives of ideational, inter-
personal and textual meanings. The second article 
presents the first part of a study, where 23 young 
participants (12-13 years old), using a software tool, 
were given the task of adapting musical expression to 
make it ‘fit as well as possible’ different visual scenes 
shown on a computer screen. They also answered a 
questionnaire, asking about their musical training and 
media habits. Numerical data from the trial sessions, 
representing differences in musical expression, were 
analyzed statistically. The third article describes 
the second part of the study. Each participant was 
interviewed in a stimulated recall situation where 



237

they commented and reflected on their own musical 
expressions of their completed trials. 

Artiklar
Barkho, Leon. The BBC’s discursive stretegy and 
practices vis-à-vis the Palestinian-Israeli conflict. I: 
Journalism studies. 2008; vol. 9, nr. 2, s. 278-294, 
ISSN 1461-670X. 

This paper examines the BBC’s strategy and discu-
rsive practices with regard to the Israeli-Palestinian 
conflict. It triangulates critical linguistic analysis 
of the BBC’s English and Arabic online reports, 
with the results of extensive interviews with BBC 
editors, articles by mainstream media as well as 
the BBC’s guidelines and the editors’ blogs. The 
aim behind the triangulation is to see whether the 
corporation’s beliefs, norms and assumptions vis-
à-vis the issue have a hand in the shaping of its 
discursive features. 

Christensen, Christian. Defending, representing or 
branding?: Gringo magazine and Swedish multicul-
turalism. I: Shifting landscapes: Film and media in 
European context binding. red. Miyase Christensen; 
Nezih Erdoğan. Newcastle: Cambridge Scholars 
Publishing, 2008. s. 221-240, ISBN 978-1-84718-
473-3.

Christensen, Miyase; Erdoğan, Nezih. Inroduction: 
the many faces of film and media in Europe. I: 
Shifting landscapes: Film and media in European 
context binding. red. Miyase Christensen; Nezih 
Erdoğan. Newcastle: Cambridge Scholars Publishing, 
2008. s. 1-11, ISBN 978-1-84718-473-3.

Christensen, Miyase. Rethinking European media 
landscapes: D’où venonsnous? Que sommes-nous? 
Où allons-nous? I: Shifting landscapes: Film and 
media in European context binding. red. Miyase 
Christensen; Nezih Erdoğan. Newcastle: Cambridge 
Scholars Publishing, 2008. s. 109-129, ISBN 978-
1-84718-473-3.

Dimitrova, Daniela V.; Strömbäck, Jesper. Look who’s 
talking: use of sources in newspaper coverage in 
Sweden and the United States. I: Journalism Practice. 
2009; vol. 3, nr. 1, s. 75-91, ISSN 1751-2786. 

Even though we live in a global world cross-cultural 
comparisons of journalism practice remain rare. This 
study analyzed the use of sources in newspaper 
coverage in Sweden and the United States. Rather 
than focusing on one single event, the comparison 
utilizes data from a number of different events: the 
2003 Iraq War, the 2002 national election in Sweden 
and the 2004 presidential election in the United 

States, and the 2005/2006 international controversy 
stemming from the publication of the Mohammad 
Cartoons. 

Findahl, Olle. The role of Internet in a changing me-
diascape: competitor or complement? I: Observatorio 
(OBS*) Journal. 2008; vol. 2, nr. 3, s. 209-221.

Today Internet has existed as a mass medium during 
more than ten years and has become an important 
part of everyday life for a lot of people. What are 
the effects of this introduction of a new medium in 
the world of traditional media? What have happened 
to newspapers, television and radio? It is not only 
a matter of time; people are spending minutes and 
hours online instead of reading, listening or viewing. 
It is also about content; information, news, music 
and film exist on Internet and to make it even more 
complicated even newspapers, radio and television 
exist online. And the content is usually free. So what 
have happened to traditional media? At first sight it 
looks like Internet has become a strong competitor, 
severely affecting the use of newspapers and tele-
vision. But a more thorough analysis shows that in 
Sweden Internet has become more of a complement 
and the use of traditional media go on as before at 
the same time as the use of the Internet develops 
and increases.

Moe, Hallvard; Svensson, Jakob; Karppinen, Kari. 
Habermas, Mouffe and political communication: 
A case for theoretical eclecticism. I: Javnost – the 
Public. 2008; vol. 15, nr. 3, s. 5-22, ISSN 1318-
3222. 

Much of the research on communication and demo-
cracy continues to lean on Jürgen Habermas’s work. 
However, many aspects of his approach have been 
intensely criticised in recent debates, both in com-
munication studies and political theory. Habermas’s 
emphasis on rational consensus as the aim of public 
communication has particularly been problematised. 
One of the most prominent critics, Chantal Mouffe 
and her agonistic model of democracy, have in-
creasingly drawn the interest of media scholars. 
Mouffe explicitly contrasts the dominant Haber-
masian concept of the public sphere, and it appears 
that her model is impossible to combine with the 
Habermasian approach. But how substantial are the 
differences? What are the disagreements centred on? 
And what are their consequences for empirical me-
dia and communication research? In this article the 
authors argue that rather than accepting the standard 
readings or polar positions accredited to the two, we 
need to retain a certain “theoretical eclecticism” in 
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combining normative theories with empirical re-
search. Despite their controversies, they argue that 
both Habermas’s and Mouff e’s theories have value 
as critical perspectives that help us reflect on the 
ideals of democratic public communication.

Olsson, Jan. Postmodern high noon: 24 and the 
shifting landscape of television. I: Shifting landsca-
pes: Film and media in European context binding. 
red. Miyase Christensen; Nezih Erdoğan. Newcastle: 
Cambridge Scholars Publishing, 2008. s. 262-286, 
ISBN 978-1-84718-473-3.

Svensson, Jakob. It’s a Long Way from Helsingborg 
to Porto Alegre: A Case Study in Deliberative De-
mocracy in Late Modernity. I: Journal of Public 
Deliberation. 2008; vol. 4, nr. 4. Auburn: 22 s.

Since the 1990’s representative democracy has been 
challenged by a deliberative turn in political philo-
sophy, reaching even into the practices of established 
political institutions. In Sweden, the Municipality of 
Helsingborg, inspired by deliberative ideals, establis-
hed civic committees as a way to deal with changing 
patterns of civic political behavior in late modernity. 

One reason for this is that deliberation is assumed to 
revitalize representative democracy by avoiding the 
instrumental rational focus on self-interest. However, 
there are some difficulties in implementing delibera-
tive democracy within this municipal representative 
democratic setting. This article will point to some 
problems in the Helsingborg experiment.

Tjernström, Vanni. Nordic newspapers on the EU: 
European political journalism after `non’ and `nee’. 
I: Journalism: theory, practice & criticism. 2008; vol. 
9, nr. 4, London: s. 516-536, ISSN 1464-8849. 

Previous studies on coverage of the EU in 1993 and 
1996 by four leading Nordic newspapers generated 
three theoretical categories for a `European political 
journalism’. The categories were named participa-
tion, legitimacy and mondialization/universalism. 
The present study revisited the same Nordic news-
papers over 10 years later in 2005, shortly before 
and after the referenda on the proposed new EU 
Constitution in France and the Netherlands, to test 
the validity of these categories. 






