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Denmark
Documentalist: Ditte Laursen

Camera Movement in Narrative Cinema. Towards a Taxonomy of Functions
Jakob Isak Nielsen, Århus, Institute of Information and Media Studies, 2007, 321 p., Ph.D.
Thesis.
The dissertation is a work of film research but it recalls an academic tradition that originated
in art history and musicology. Just like art historians have focused on e.g. composition or
lighting, this dissertation takes a single stylistic parameter as its object of study. Within film
studies this localized avenue of middle-level research has become increasingly viable under
the aegis of a perspective known as ‘the poetics of cinema.’ Two branches of research
within this perspective are stylistics and historical poetics (stylistic history). Rather than
discussing the relationship of cinema to theories of culture, language and psychology,
stylistics and historical poetics engage with localized problems of film form. This dissertation takes as its object of study a single stylistic device: camera movement. The thesis takes
on three questions in relation to camera movement: the literature on camera movement, the
history of camera movement itself within narrative cinema, and a proposal for a functional
taxonomy for camera movement in narrative cinema.

Communication for Social Change Anthology.
Historical and Contemporary Readings
Alfonso Gumucio-Dagron & Thomas Tufte (eds.), South Orange/USA, Communication for
Social Change Consortium, 2006, 1067 p.
What roles do the media and does communication play in development processes? Considering that we are living in a time of strong
economic and cultural globalisation, in a time of ‘rupture’ in the modernization process of world society (Appadurai 1996) – with mass migration and huge developments in the electronic media at the core of
the development -, how can we then reconceive the role of media and
communication in development? With lifestyles in transition and identities in crisis, what becomes the role of media and communication in
enhancing sustainable development?

Confronting the Imaginary of the Artificial. From Cyberspace to the
Internet, and from the Internet to Us
Anders Michelsen, Copenhagen, Department of Art and Cultural Studies, 2006, 234 p., Ph.D.
Thesis.
The dissertation investigates the importance of the ‘artificial post computing’, i.e. after the invention of computing in the mid-20th century as a form of creative imagination: that is, as a
creative horizon for envisioning, articulating, and guiding a human world. The dissertation
presents seven chapters which attempt to indicate the imaginary of the artificial from different
angles and positions, written in sequence but in different contexts. In the dissertation they
function as case studies of the imaginary of the artificial. As a guiding metatheory Cornelius
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Castoriadis’s philosophy of the “imaginary institution of society” is used. However, the dissertation does not pretend a full treatment of the prospects inherent in the conjecture of the imaginary of the artificial. It attempts a substantial indication of a problem which is defined in
more precise terms as a schisma between technological organization and creative constitution.
While the imaginary of the artificial is creative, its significations most often recur to a constitution by technology.

Emotions, Advertising and Consumer Choice
Flemming Hansen & Sverre Riis Christensen, København, CBS Press, 2007, 462 p.
Does the laundry detergent actually clean? Consumers no longer
want to hear about how great the products are when they watch commercials. Today the story and soul of the individual brands are what
makes the consumer place the product in the basket. The products are
more and more alike and basically there is no real difference between
the different brands of laundry detergent and tea. They have more or
less the same properties and there are very few bad products on the
market today. This is why the consumers’ emotions toward the product are much more important than the actual ability of the product.

The Mongolian Media Landscape. Sector Analysis
Poul Erik Nielsen, Anke Redl & Dana Ziyasheva, Bejiing, UNESCO, 2007, 120 p.
This media sector analysis is based on a mission to Mongolia in September 2006 and includes UNESCO project experiences and consultations with NGOs in Mongolia. The study
team has collected and analysed relevant and available written documents and made semistructured interviews with media-owners, editors, and journalists in central media outlets in
Ulaanbaatar and media outlets in all aimags throughout the country, as well as conducting
interviews with regulatory institutions, professional media associations, NGOs/civil society
groups, and random interviews of citizens about their media use and communication needs.

Moving Media Studies. Remediation Revisited
Heidi Philipsen & Lars Qvortrup (eds.), Frederiksberg, Forlaget Samfundslitteratur, 2007,
213 p.
What is a ‘medium’? What is ‘communication’ and how should it be observed? How should the ideal of ‘immediacy’ be interpreted? The background for raising these fundamental questions was the publication of
the important book Remediation – Understanding New Media by Jay
Bolter and Richard Grusin in 1999. However, the development within
media technologies is moving very fast – often faster than media science is. Consequently, some of the challenging concepts from Bolter
and Grusin – like hypermediacy, immediacy and remediation – are asking for revision – or, at least, reconsideration. Moreover, theoretical
ideas need to be useful when meeting case studies. Therefore, the pur-
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pose of Moving Media Studies is to figure out what the outcome is if you try to include the
ideas from Bolter and Grusin in your analysis of different kinds of media. In nine articles – the
last one written by Bolter himself – the writers deal with a wide range of different cases and
media – from television to computer, film and mobile phone. You can read about films by von
Trier and how genealogy is being remediated on the web or how the connection between the
Real Madrid and Media is. Contains the following articles: Agerbæk, Lise; Jørgensen, Lotte:
Remediation, edited a look into a remediated production process: a new kind of immediacy?; Harritz, Pia D.: The Different Returned Gazes of Cinema: Getting closer to the real;
Kahr-Højland, Anne: The Mobile Phone as a museum piece?: Mobiles boding for a paradigm
shift required in the Learning Museum anno 2007; Kampmann Walther, Bo: Real Madrid
Club de Fútbol: Reflections on the structual coupling of sports and media; Marselis, Randi:
Genealogy Remediated: Family memories on the Web; Philipsen, Heidi: Remediation in Trier
Triologies: An analysis of another kind of creating immediacy; Philipsen, Heidi; Qvortrup,
Lars: Introduction to “Moving Media Studies – Remediation Revisited”. Qvortrup, Lars: Medium, Mediation, Remediation, Immediatication: How do we observe communication?.

Northern Constellations. New Readings in Nordic Cinema
Thomson, Claire C (ed), Norwich, Norvik Press, 2006, 320 p.
Northern Constellations features interventions from leading cinema
studies scholars and Scandinavian specialists from the UK, the US and
the Nordic world. Engaging with contemporary film and cultural theory
the essays explore the potential of cinema to map space, body, and
community. Older Nordic classics by Carl Th. Dreyer, Ingmar Bergman
and Victor Sjöström are re-interpreted in constellation with the themes
and concerns of established and emerging contemporary filmmakers, including Lars von Trier, Dogme 95, Aki Kaurismäki, Liv Ullmann, Friðrik
Þór Friðriksson and Suzanne Taslimi. Contains the following articles:
Doxtater, Amanda: Bodies in Elevators: the Conveyance of Ethnicity in
Recent Swedish Films; Hjort, Mette: Gifts, games, and cheek: counterglobalisation in a privileged small-nation context; Koivunen, Anu: Do you remember
Monrpos?: melancholia, modernity and working-class masculinity in The Man Without A
Past.; Sandberg, Mark: Mastering the House: performative inhabitation in Carl Th. Dreyers
The Parsons Widow.; Thomsen, Bjarne Thorup: Ibsen, Lagerlöf, Sjöström and Terje Vigen:
(Inter)nationalism, (Inter)subjectivity and the Interface between Swedish Silent Cinema and
Scandinavian Literature; Thomsen, Bodil Marie: On the Transmigration of Images: Flesh,
Spirit and Haptic Vision in Dreyers Jeanne d’Arc and von Triers Golden Heart Trilogy;
Thomson, C. Claire: Incense in the Snow: topologier of Intimacy and Interculturality in
Fririkssons Cold Fever and Gondrys Jga; Thomson, C. Claire: Introduction: Starry Constellations and Icy Fractals: reading Nordic films past and present.; Timm Knudsen, Britta: Local
Cinema: Indexical Realism and Thirdspace in Blue Collar White Christmas by Max Kestner.
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The Players’ Realm. Studies on the Culture of Video Games and Gaming
Jonas Heide Smith & J. Patrick Williams (eds.), Jefferson, N.C, McFarland & Co, 2007, 308 p.
This study sketches some of the various trajectories of digital games
in modern Western societies, looking at the growth and persistence of
the moral panic that continues to accompany massive public interest
in digital games. The book continues with a new phase of games research exemplified by systematic examination of specific aspects of
digital games and gaming. Contains the following articles: Heide
Smith, Jonas: Who Governs the Gamers?: Political Power in the
Large Game Worlds; Konzack, Lars: The rhetorics of video and computer game research.

Super Bitches and Action Babes.
The Female Hero in Popular Cinema, 1970-2006
Rikke Schubart, Jefferson, N.C, McFarland & Co, 2007, 360 p.
With actress Pam Grier’s breakthroughs in Coffy and Foxy Brown,
women entered action, science fiction, war, westerns and martial arts
films – genres that had previously been considered the domain of
male protagonists. This ground-breaking cinema, however, was – and
still is – viewed with ambivalence. While women were cast in new and
exciting roles, they did not always arrive with their femininity intact,
often functioning more as a pseudo-male rather than female character.
This volume contains an in-depth critical analysis and study of the female hero in popular film from 1970 to 2005. It examines five female archetypes: the dominatrix, the Amazon, the daughter, the mother and
the rapeavenger. The entrance of the female into films written by, produced by and made for men is viewed through the lens of feminism and post-feminism arguments. Analyzed works include the “Alien” films, the Lara Croft franchise, “Charlie’s Angels”, and television productions such as “Xena: Warrior Princess” and “La Femme Nikita”.

Television Format Adaption in a Trans-national Perspective.
An Australian and Danish Case Study
Pia Majbritt Jensen, Aarhus, Aarhus Universitet, 2007, 329 p., Ph.D. Thesis, fulltext
available at http://ncom.nordicom.gu.se/ncom/
Local adaptations of foreign program formats such as Ground Force, The Block, Idol, Dancing with the Stars and Who Wants to be a Millionaire take up an expanding part of Danish
as well as international TV schedules. From a media scholarly perspective, these adaptations are interesting because, on the one hand, they are a result of the increasing
globalisation of television whilst, on the other, they are often adapted in very different ways
in different national markets making them appear extremely localised on the local television
screens across the world. The thesis is a trans-national, comparative study of format adaptation in Australia and Denmark, which uncovers how local media systemic conditions have
considerable influence on (1) various and significant differences in the extent of format ad150

aptations in the schedules of the two countries and (2) equally important differences
between the concrete Australian and Danish adaptations of the four formats Ground Force,
The Block, Idol and Nerds FC. Additionally, the thesis explores the role of genre in local format adaptation processes and points to how and why genres such as reality and lifestyle are
more common format genres than for example documentaries and drama. The results of the
thesis show that media systemic conditions often have a stronger explanatory power when
it comes to the differences between the two countries than ‘vaguer’ cultural concepts such
as national mentalities and cultural taste.

Other new literature
Articles
Arvidsson, Adam: Quality singles: on the economics of internet dating. New Media & Society
(2006)8, pp. 671-690.
Bang, Jørgen: eLearning reconsidered.: have elearning and virtual universities met the
expectations?. elearningeuropa.info (2006).
Bang, Jørgen: Short narrative advertising and cultural
heritage: new options for cultural study research via
digitalisation. p.o.v (2007)23, pp. 5-19.
Bang, Jørgen; Dalsgaard, Christian: Rethinking elearning: shifting the focus to learning activities. In:
Korsgaard Sørensen, Elsebeth (red.): Enhancing
Learning Through Technology (2006), pp. 184-202.
Bang, Jørgen; Dalsgaard, Christian; Kjær, Arne:
Beyond blended learning!: undiscovered potentials
for e-learning in organizational learning. Elearningpapers (2007).
Egholm, Morten: The innovative and wilful adaptor:
what Carl Th. Dreyer did to Hjalmar Söderberg’s
Gertrud. TijdSchrift voor Skandinavistiek (2006)27,
pp. 157-179.
Halskov Madsen, Kim: Virtual video-prototyping.
Human-Computer Interaction Journal 21(2006),
pp. 199-233.
Jauert, Per; Ala-Fossi, Marko: Nordic radio in the
digital era. In Carlsson, Ulla: Radio, tv & internet
in the Nordic countries: meeting the challenges of
the new media technology. Göteborg, Nordicom,
2006, pp. 65-87.
Jensen, Klaus Bruhn; Rosengren, Karl Erik: Five
traditions in search of the audience. In: Copley,
Paul (ed.): Communication theories: critical
concepts in media and cultural studies. London,
Routledge, 2006, pp. 185-212.
Jerslev, Anne: Sacred viewing: emotional responses
to the lord of the rings. In: Mathijs, Ernest (ed.):
The lord of the rings: popular culture in global
context. London & New York, Wallflower Press,
2006, pp. 206-221.
Johansen, Stine Liv; Graakjær, Nicolai Jørgensgaard:
The sound of children’s television: or why it makes

sense to watch television facing away from the
screen. p.o.v. (2007)23, pp. 41-65.
Kau, Edvin: A media-industrial complex: dimensions
of Danish commercials. p.o.v. (2007)23, pp. 20-40.
Michelsen, Anders: The fact of would-be worlds:
comments on black shoals art project. In:
Brackman, Yvette (ed.): Digitale forbindelser – en
antologi. København, Det Kongelige Danske Kunstakademi, 2007, pp. 173-185.
Michelsen, Anders: The peripheral insider: De-Presentation?: on antimigration sentiments and the crisis
of post-colonial critique. In: Ramadan, Khaled (ed.):
Peripheral insider. Perspectives on contemporary
internationalism in visual culture. Copenhagen,
Museum Tusculanums Forlag, 2007, pp. 142-180.
Mogensen, Kirsten: How U.S. Journalists talk about
objectivity in 9/11 coverage. In: Pludowski, Tomasz
(ed.): How the world´s news media reacted to 9/11,
Spokane, Washington, Marquette Books LLC, 2007,
pp. 301-318.
Nørgaard Kristensen, Nete; Ørsten, Mark: Danish
media at war: the Danish media coverage of the
invasion of Iraq 2003. Journalism 8(2007), pp.
323-343.
Raskin, Richard: Storytelling and promotional
properties of the Audi ad, Tracks. p.o.v (2007)23,
pp. 109-122
Ryberg, Thomas; Larsen, Marlene Charlotte:
Networked identities: understanding different types
of social organisation and movements between
strong and weak ties in networked environments.
In: Christine Smith: Proceedings of the fifth international conference on networked learning 2006,
Lancaster, Lancaster University, 2006.
Sandvik, Kjetil: In and out of character: complex
role-play and dramaturgy in an online world. Skriftserie Center for Digital Æstetik-forskning 14(2006),
pp. 1-32.
Waade, Anne Marit: Imagining paradise: image schemata and affective participation in commercials as
exemplified by Barcardi and The Danish National
Lottery. p.o.v (2007)23, pp. 66-90
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Finland
Documentalist: Eija Poteri

Exploring the Strategic Impact of Technological Change.
Studies on the Role of Internet in Magazine Publishing
Hanna-Kaisa Ellonen, Lappeenranta, Lappeenranta University of Technology, 2007, 233 p.,
Doctoral thesis.
The study examines how the Internet impacts magazine publishing.
The work presents a multilevel analysis on the role of impact of the
Internet on magazine products, companies and industry. The study is
founded on strategic management, technology management and
media economics literature. The study consist of two parts: the first
part introduces the research topic and discusses the results, the second part comprises five research articles.

Consistency and Change in Finnish Broadcasting Policy.
The Implementation of Digital Television and Lessons from
the Canadian Experience
Johanna Jääsaari, Åbo/Turku, Åbo Akademi University Press, 2007, 223 p., Doctoral thesis.
During the 1990s the Finnish television system transformed from a distinct and unique national system into one increasingly characterized by
commercialization and foreign influence. The study seeks to understand
this transformation in terms of marketization by analyzing it through a
series of policy processes. In broad terms the study addresses the
problem of institutional change in the context of globalization connected to technological and economic convergence. The main empirical
research question is how the structural and regulative frameworks, values and assumptions governing Finnish broadcasting were transformed
during the 1990s. A focus is on the digitalization of television. The Finnish case is also linked to the wider developments taking shape in the relationship between the
state and its institutions of broadcasting in different countries. To accomplish this, Finnish
boradcasting policy-making is contrasted to the solutions conceived in Canada, a country that
has often been among the first to embrace technological change in the media and communication field.
Also available at the Internet: http://urn.fi/URN:ISBN:978-951-765-357-2.
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Reading the Mohammed Cartoons Controversy. An International Analysis
of Press Discourses on Free Speech and Political Spin
Risto Kunelius; Elisabeth Eide; Oliver Hahn & Roland Schroeder (eds.), Bochum/Freiburg,
ProjektVerlag, 2007, 218 p. (Working papers in international journalism, 2007,1).
The present publication represents the results of a worldwide cooperation of scholars analysing an incident and a debate in the international media that led to extremely controversial opinions, statements
and fundamental views. The case of Mohammed cartoons led to discussions whether there should be caricatures on highly valued religious issues, and how and for what reasons they could be produced
and distributed by newspapers. The countries involved in the research project were: Denmark (Peter Hervik & Clarissa Berg), Norway
(Solveig Steien), France (Jérome Berthaut, Carolina Boe, Choukri
Hmed, Solenne Jouanneau & Sylvain Laurens), the United Kingdom
(Angela Phillips & David Lee), Germany (Oliver Hahn, Désirée Gloede & Roland Schroeder),
Canada (Amin Alhassan), Eqypt (Ibrahim Saleh), Pakistan (Elisabeth Eide), Israel (Hillel
Nossek), Russia (Oleg Bakoulin), China (Hu Zhengrong & Zheng Liang), the United States
(Stephanie Craft & Tayo Oyedeji), Sweden (Katarina Wallentin & Jan Ekecrantz) and Finland
(Risto Kunelius, Mari Maasilta & Jari Väliverronen).
The table of contents of the report and the first chapter written by Risto Kunelius and
Elisabeth Eide (The Mohammed cartoons, journalism, free speech and globalization)are on
the Internet: http://www.hssaatio.fi/pdf/mohammed_20070514_FINAL_p1-231.pdf.

African Carmen.
Transnational Cinema as an Arena for Cultural Contradictions
Mari Maasilta, Tampere, Tampere University Press, 2007, 364 p., Doctoral thesis.
Joseph Gaï Ramaka’s film Karmen (Senegal/France/Canada, 2001) is the
first African adaptation of Prosper Mérimée’s short story Carmen (1845).
The dissertation deals with the reception of the film in Senegal and
abroad. How the film negotiated cultural and national identities both in
Senegal and abroad? How was defined the genre, nationality and
“home” audience of the film, created by a Senegalese director based in
Paris and Dakar, using Canadian actors, shot in Senegal, based on a
French author’s short story set in Spain, and produced in France with
multi-national funding? The research data consist of discussion in
newspapers and on the Internet as well as film reviews from Senegal,
France, the United States and Canada. The author also interviewd
Senegales journalist and filmmakers, included Ramaka. The important methodological choice
was that the focus of the study was not only on the analysis of the film and its reception, but
the whole process, production included. In Senegal, the film was banned six weeks after its
premiere because the threats of religious leaders.
Also available at the Internet: http://acta.uta.fi/pdf/978-951-44-6972-5.pdf.
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Finnish Cultural Discourses about Mobile Phone Communication
Saila Poutiainen, Department of Communication, University of Massachusetts Amherst,
2007, 294 p. Doctoral thesis.
The study describes the cultural discourses in the communication and meta-communication
among Finns about the mobile phone. The main task was to find out how mobile phone communication is described and discussed in speech and writing about mobile phoning. Talk
about Finnishness when related to the mobile phone was an important research subject. The
research objective was approached from the perspective of ethnography of communication,
and from cultural discourse analysis in particular. The analysis included interview talk,
newspaper, magazine and other media texts, official documents and reports.
Available on the Internet: http://www.helsinki.fi/puhetieteet/henkilokunta/poutiainen/dissertation.pdf

Social Interaction in Online Multiplayer Communities
Marko Siitonen, Jyväskylä, University of Jyväskylä, 2007, 237 p., (Jyväskylä studies in
humanities, 74). Doctoral thesis.
The purpose of the study is to describe and understand the dynamics of social interaction
in online multiplayer computer game communities. The study was conducted qualitatively.
The data was collected by a year-long participant observation in two different online
multiplayer communities in the game Anarchy Online, and by interviewing members (n=15)
of online multiplayer communities. The study concerns the concept of community in the
context of computer-mediated communication. The various dynamics of social interaction
were analyzed including motivation behind membership, the processes of establishing roles
and rules, the emergence of identity, and the meaning of conflicts.
Available also on the Internet: http://dissertations.jyu.fi/studhum/9789513929312.pdf

Wider Screen 2007:2. Special issue on Aki Kaurismäki’s films
Includes the following English articles: Andrew Nestingen: Aki Kaurismäki and nation: the
contrarian cinema, Paul Newland: A place to go?: exploring liminal space in Aki Kaurismäki’s I Hired a Contract Killer (1990), Pietari Kääpä: The politics of national identity in
Aki Kaurismäki’s Leningrad Cowboys trilogy, Sanna Peden: Soup, soap and national reawakening: the national ambiguous role of the Salvation army in The Man without Past
(2002) Available only on the Internet: http://www.widerscreen.fi/2007/2/index.htm

Other new literature
‘Mapping Communication and Media Research’ is a
Communication Research Centre (CRC, University
of Helsinki) project that examine the contents and
trends of current communication and media research
in seven countries: Finland, U.S.A., Germany, France,
Japan, Estonia and Australia. The research project
is funded by Helsingin Sanomat Foundation. The
first phase of the project ended in 2007. The
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following reports are published both printed and on
the Internet, http://www.valt.helsinki.fi/blogs/crc/en/
mapping.htm
Abstract, Finland: Mapping media and communication and media research in Finland, Juha Herkman;
Miika Vähämaa, Helsinki, University of Helsinki,
2007, 104 p. Note: English summary, 8 p.

Research Report 2/2007, U.S.A: Minna Aslama;
Kalle Siira; Ronald Rice; Pekka Aula; Philip Napoli;
Katy Pearce, Helsinki, University of Helsinki,
2007, 183 p.
Research Report 3/2007, Estonia: Inka SalovaaraMoring; Triin Kallas, Helsinki, University of
Helsinki, 2007, 97 p.
Research Report 4/2007, Japan: Katja Valaskivi,
Helsinki, University of Helsinki, 2007, 98 p.
Research Report 5/2007, France: Liina Puustinen,
Helsinki, University of Helsinki, 2007, 101 p.
Research Report 6/2007, Germany: Juha Koivisto;
Peter Thomas, Helsinki, University of Helsinki,
2007, 90 p.

Hamelink; Cees J.; Nordenstreng, Kaarle: Towards
democratic media governance. In: Els de Bens (ed.):
Media between culture and commerce. Bristol,
Intellect, 2007. (Changing media, changing Europe,
4), pp. 225-243.
Horsti Karina: Asylum seekers in the news: frames
of illegality and control. Observatorio (Obs*) 1
(2007)1., ISSN Electronical 1646-5954. Available
on the Internet: http://www.obercom.pt/ojs/index.
php/obs/article/view/45/66.
Koikkalainen, Katja: Business media in Nordic
countries and Russia. In: Elena Vartanova (ed.):
Media and change, Moscow, MediaMir, Moscow
State University, Faculty of Journalism, 2007, pp.
180-190.

Research Report 7/2007, Australia: Juho Rahkonen,
Helsinki, University of Helsinki, 2007, 85 p.

Löfström, Erika; Nevgi, Anne: University teaching
staff as learners of the pedagogical use of ICT.
seminar.net 3(2007)1, ISSN Electronical 15044831.

Articles

Mansell; Robin; Nordenstreng, Kaarle: Great media and communication debates: WSIS and the
MacBride report. Information Technologies and
International Development 3(2006)4, pp. 15-36.

Aslama, Minna; Pantti, Mervi: Flagging Finnishness.
Television & News Media 8(2007)1, pp. 49-67.
Aslama Minna, Nordenstreng, Kaarle et al.: Measuring and assessing empirical media diversity: some
European cases. In: Els de Bens (ed.): Media between
culture and commerce. Bristol, Intellect, 2007.
(Changing media, changing Europe, 4), pp. 55-98.
Note: Countries included are: Finland, Belgium, Germany, Netherlands, Hungary, Italy, and United Kingdom.
Aslama, Minna; Syvertsen; Trine: Public service
broadcasting and new technologies: marginalisation
or re-monopolisation.In: Els de Bens (ed.): Media
between culture and commerce. Bristol, Intellect,
2007. (Changing media, changing Europe, 4), pp.
167-178.
Carlson, Tom; Strandberg, Kim: Finland: the European Parliament election in a candidate-centered
electoral system. In: Randolph Kluwer et al. (ed.):
Internet and National elections: a comparative
study of web campaigning. London, Routledge,
2007, pp. 29-42.

Nordenstreng, Kaarle: Mapping out media models:
Gorbachev’s challange. In: Elena Vartanova (ed.):
Media and change, Moscow, MediaMir, Moscow
State University, Faculty of Journalism, 2007, pp.
95-102.
Nordenstreng, Kaarle: Myths about press freedom.
Brazilian journalism research. Journalism theory,
research and criticism 3(2007)1.
Sumiala-Seppänen, Johanna; Stocchetti, Matteo:
Father of the nation or arch-terrorist?: media rituals
and images of the death of Yasser Arafat. (A Commentary). Media, Culture and Society 29(2007)2,
pp. 336-343.
Wahl-Jorgensen, Karin: Pantti, Mervi: On the political possibilities of therapy news: media responsibility and the limits of objectivity in disaster
coverage. Estudos em Comunicação 1(2007)1, pp.
3-25., ISSN Electronical 1646-4974. Available at
the Internet: http://www.labcom.ubi.pt/ec/index.html

Carlson Tom: It’s a man’s world: male and female
election campaigning on the Internet. Journal of
political marketing 6(2007)1, pp. 41-67.
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Norway
Documentalist: Håvard Legreid

The Participatory Turn in Broadcast Television, Institutional, Editorial
and Textual Challenges and Strategies
Gunn Sara Enli, Oslo, Unipub AS, 2007, 222 p., Ph.D. thesis
The television industry faces new challenges in the digital age, as a result of forces such as
deregulation, digitalisation, and convergence. The thesis investigates how increased focus on
audience participation is a strategy to meet challenges, and to expand the TV-companies activities to digital platforms such as the Internet and the mobile phone. The aim of the thesis is
to analyze the research questions: (1) Why do the broadcasters enable new forms of audience
participation, (2) how do the institutions construct alliances with their audiences, and (3) what
characterizes the institutional, editorial and textual challenges related to the new participatory
formats?
The first part of the thesis discusses institutional strategies for audience participation, and
points to ratings, revenue and legitimacy as the key rationales for enabling viewer involvement in programming. The thesis demonstrates that new forms of audience participation adopt
and intensify basic features of popular journalism.
The second part examines audience participation in the realm of popular journalism, and
editorial challenges related to combining journalism and audience-produced material. The
analysis finds that the new challenges were handled through traditional ‘gatekeeping’ methods for selection and edition of incoming material.
The third part analyzes textual techniques for generating viewer response in broadcast television productions. The analysis demonstrate how participation is enabled in the realm of the
popular, and how central characteristics of popular journalism are expanded in order to achieve
audience response.
The thesis identifies six key methods for textual implementation of audience participation:
personalization, liveness, therapy, storytelling, provocation, and morality. Towards the end,
the thesis discusses further societal implications of the increased focus on audience participation in broadcast media, with emphasis on media literacy and new competence requirements,
media-centrism and the media’s role in the public sphere, and audience-produced material in
the context of participatory journalism.
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Aestethics at Work
Arne Melberg (ed.), Oslo, Unipub AS, 2007, 176 p.
This book is an anthology on aesthetic tendencies in our time. The articles describe different changes in art and how the aesthetic is included
in everyday life. Themes from media, in expressions of economic and
technological development, new aesthetic forms and activities and the
interaction of different art forms are discussed. The contributers are:
Arnfinn Bø-Rygg, Liv Hausken, Ina Blom, Synne Skjulstad, Tellef
Kvifte, Marius Wulfsberg og Arne Melberg.
The book is a product of the cross disciplinary research project
Aestethics at work at The University of Oslo.

Mediating Business. The Expansion of Business Journalism
Tore Saatta & Peter Kjær (eds.), Copenhagen Business School Press, Copenhagen
Mediating Business is a study of the expansion of business journalism. Building on evidence from Denmark, Finland, Norway and Sweden, Mediating Business is a comparative and multidisciplinary study
of one of the major transformations of the mass media and the realm of
business – nationally and globally.
The book explores the history of key innovations and innovators
in the business press. It analyzes changes in the discourse of business journalism associated with the growth in business news and the
development of new ways of framing business, business issues and
events.
Finally, it examines the organizational implications of the increased
media visibility of business and, in particular, the development of corporate governance and
media relations.

Other new literature
Articles
Enli, Gunn Sara; Sundet, Vilde Schanke: Strategies
in times of regulatory change: a Norwegian case
study on the battle for a commercial radio licence.
Media, Culture & Society 29(2007)5, pp. 707725, ISSN Electronical 1460-3675.
Mortensen, Torill: Mutual fantasy online: playing
with people. In: Smith, Jonas Heide; Williams, J.
Patrick: The players’ realm: studies on the culture of
video games and gaming. McFarland & Co., 2007.

Storsul, Tanja; Syvertsen, Trine: The impact of
convergence on European television policy:
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Documentalist: Roger Palmqvist

Organizing Media. Mastering the Challenges of Organizational Change
Leona Achtenhagen (ed.): Jönköping International Buisness School, Media Management
and Transformation Centre/MMT Centre, 2007, 162 p., ISBN 91-89164-73-3, (JIBS Report
Series; 2007-1), ISSN 1403-0462.
How companies are organized to carry out their activities is influenced
by the types of products and services they produce, the nature of
their value chains, and their relations with suppliers, distributors, and
customers. These factors, perceptions of the firm and its markets, internal processes, personalities of leaders, and company history combine to create company cultures that influence how business is conducted, how threats and opportunities are viewed, and the how firms
respond to market changes. This publication explores the issues of organizing from institutional theory, structuration theory, duality management, and sensemaking perspectives. It focuses on the reorganization of organizational fields, cultural issues in managing organizational change, and the effects of restructuring. Interest in organizational structures has been
driven by difficulties media organizations have had in integrating additional types of media
activities, gaining benefits from cross-media, cross-divisional, cross-business unit activities,
and changing attitudes and behavior to accommodate new market conditions. This book explores the roots of those challenges, offers understanding about how and why they occur,
and shows the needs for managerial competence in address them. This book, developed out
of the MMTC workshop “Organizing Media” held in Gothenburg, Sweden, in October 2006,
introduces contemporary theories and approaches to organizational analysis and design and
shows their application to entertainment and news media.
The report includes following chapters: Introduction: Organizing (in) media companies
(Leona Achtenhagen), Reorganizing a field: the case of music (Paola Dubini & Elena Raviola),
Convergence on the inside: organizational change in music firms (Patrik Wikström),
Firestorm in the newsroom: Cultural issues in altering media organizations (Frank E Fee Jr),
Framing change: Who’s in charge in the newsroom (George Sylvie & Soo Jung Moon), Organizing internal tension: Duality management of media companies (Leona Achtenhagen &
Elena Raviola), and Organizing entertainment acquisition and production in the TV busines:
Flowing networks between markets and hierarchy (Klaus-Dieter Altmeppen, Katja Lantzsch
& Andreas Will).
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Bridging the Distance. Children’s Strategies on the Internet
Elza Dunkels, Umeå universitet, Fakultet för lärarutbildning, Interaktiva medier och lärande,
2007, 50 p + + 5 app. 57 p., (Doktorsavhandlingar i pedagogiskt arbete; 18), ISSN 1650-8858.
Note: Dr. diss. Also avalable on the Internet: urn_nbn_se_umu_diva-1340-2__fulltext.pdf
This thesis deals with the following questions: What do children find
negative on the Internet? What counter strategies do they use? How
have they developed these strategies? The method used is one-toone online interviews and the analyses are qualitative in nature. The
sample is children in grade 6 of the Swedish compulsory school, aged
between 11 and 13. 104 children, 52 girls and 52 boys, from different
parts of Sweden were interviewed.
The media debate seems to display consensus regarding what
threats the Internet poses to young people. The conclusion of this
thesis is, however, that children’s views of the Internet in many ways
differ from the media related adult view. The children of this study do
not express a great deal of anxiety about the negative sides of the Internet. They are aware
of, and can describe many downsides but these are not present in their everyday use of the
Internet. Digging deeper it turns out that many children have in fact well-developed counter
strategies. However, these strategies are not conscious in the sense that the children discuss them. Instead, they seem integrated in their online environment. The counter strategies
have been developed by the children alone or together with peers. In some, but remarkably
few, cases adults have been giving tips or teaching the children strategies. Nevertheless, the
study does not paint a picture of naïve children, unable to see actual threats, but of responsible young citizens who are aware of the threats that exist in their online setting – sometimes from personal experience – and have developed methods to avoid such threats.

Out of Site.
Landscape and Cultural Reflexivity in New Hollywood Cinema 1969-1974
Henrik Gustafsson, Stockholms universitet, Filmvetenskapliga institutionen, 2007, (Stockholm cinema studies; 6)228 p. Note: Dr. diss. For fulltext see http://www.diva-portal.org/su/
abstract.xsql?dbid=6790
This dissertation examines landscape as a concept for analysis and interpretation in film studies by considering the New Hollywood cinema
in the late 1960s and early 1970s. Contextualized within the contested
notion of nationhood at the time as well as the concern among filmmakers to probe the properties, practices and traditions of American
cinema, this was also a period when landscape underwent widespread
redefinition as a field of artistic and academic practice. From the outset an aesthetic and pictorial concept, landscape is understood as
consisting of a number of interacting ideas and systems of representation which are addressed in terms of intermedial relations. Not something to be encountered or discovered and fixed on canvas or film,
landscape involves an ongoing process of construction, appropriation and transformation.
Departing from a discussion of the historical role landscape has played in cultural practices of self-representation and self-definition, this study is concerned with how it can be
turned against itself and used as a point of departure for adversary and antagonistic views
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of national myths and media. The organization is roughly chronological, based around a series of reconsiderations of key films, mainly focusing on road movies and genre-revisionist
work of the period. Rather than a repository of stable identities and values, each chapter
shows how landscape can be advanced in a process of reflecting on attempts to impose
meaning, order and linearity.

Media Business Venturing. A Study on the Choice of Organizational Mode
Min Hang, Högskolan i Jönköping, Internationella Handelshögskolan, JIBS, Media Management and Transformation Centre, 2007, (JIBS Dissertation Series ; 44), 229 p. Note: Dr. diss.
Fulltext: urn_nbn_se_hj_diva-1003-1__fulltext.pdf
In a dynamic environment characterized by constant technological advancement, new business opportunities appear in a variety of forms in the media industries. While venturing for
these emerging opportunities, media firms are confronted with challenges such how to organize venturing and why to choose a certain organizational mode for the development of
new business.
Both the IO and RBV give valuable implications to the choice of venturing organizational
mode. However, in some circumstances, explanations derived from these two theories may
conflict with each other rather than harmonizing. Therefore, how to understand the different
interpretations given by the two theories and what is the relationship between the traditional economics theories and the more recent resource-based theories in the specific context of new media business venturing are the central issues in this research.
To answer such questions, a case study strategy was adopted, and eight new media venturing cases were investigated within six media companies.

Picturing Dissolving Views.
August Strindberg and the Visual Media of His Age
Vreni Hockenjos, Stockholm, Acta Universitatis Stockholmiensis, Almqvist & Wiksell International, 2007, (Stockholm cinema studies; 7), 250 p. Note: Dr. diss.
The subject of this study is August Strindberg’s interaction with the visual media of his day.
Its dual aim is to examine Strindberg’s work in the light of media history and to allow
Strindberg’s work in turn to illuminate the media history of the fin de siècle. Taking its cue
from the commonplace scholarly observation that Strindberg’s drama, particularly that of his
later phase, is strikingly “cinematic”, it asks: What do such comparisons really tell us about
Strindberg’s art and what, if anything, do they tell us about cinema?
The thesis of this study is that the putatively “cinematic” style of Strindberg’s writings
can only be understood against the backdrop of a mass culture, oriented towards the visual
sense, which was undergoing rapid expansion at the turn of the last century. In devising his
“dream play techniques”, it argues, Strindberg both drew on and reacted against various image-based modes of representation that had become extremely widespread in the late nineteenth century. The loss of reality that is so prominent a feature of works such as To Damascus (1898) or A Dream Play (1901) should in this sense be regarded as marked by an experience of mediatization, that is, the steady incorporation of all aspects of daily life by mass
media technologies. Shifting the spotlight away from cinema, a critical encounter with
Strindberg’s work can cast light on largely overlooked media practices such as magic lantern
or Sciopticon exhibition, panoramic entertainments, instantaneous photography, and the in-
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troduction of the halftone process in printing. At the same time as it unsettles received notions of Strindberg’s drama as “cinematic”, the study seeks to show how the writings of this
revolutionary artist can provide fresh material for a reassessment of life in a media-saturated
age.

Ideological Horizons in Media and Citizen Discourses.
Theoretical and methodological approaches
Birgitta Höijer (ed.), Göteborgs universitet, Nordicom, 2007, 165 p., (Research Anthologies
and Monographs).
In which ways does the media discursively make sense of contemporary society? In which
ways does the public, through the media, deal with and negotiate ongoing changes in society? How can we study this?
Such questions are addressed in this volume, The authors consider societal changes not
only as structural, material processes, but also as deeply ideological, They further consider
ideologies to be observable in various discursive practices, A new concept, ideological horizon, is introduced, and its theoretical and methodological fruitfulness is developed. The
analytical richness of the concept is demonstrated and different methods are suggested for
empirically studying ideological horizons in the media and among citizens, Areas of current
interests, such as ”the global war on terrorism”, drug trafficking, crises events, mental illness and violence, health and healthism, and contemporary working life, are analysed.
Following articles are included: Ideological Horizons. Outline of a Theory on Hegemony
in News Discourse (Stig A. Nohrstedt), A Socio-Cognitive Perspective on Ideological Horizons in Meaning-Making (Birgitta Höijer), The Ideological Horizons of Citizenship. National
Media as Discursive Bridge (Ulrika Olausson), Border Journalism and the Articulation of National Horizons (Johan Östman), Ideological Horizons in the Media. Mental Illness and Violent Crime (Joel Rasmussen), Mediatization of Health and “Citizenship-Consumership”
(Con)Fusion (Tanja Kamin), The Making of an Employable Individual (Marinette Fogde), and
For a Transnational Mode of Journalistic Writing (Peter Berglez).

La commission européenne et ses pratiques communicatives.
Études des dimensions linguistiques et des enjeux politiques des
communiqués de presse
Maria Lindholm, Linköpings universitet, Institutionen för kultur och kommunikation, 2007,
(Linköping Studies in Arts and Science; 401), (Studies in language and culture; 10), 399 p. +
app. 31 p. Note: Dr. diss. For fulltext see http://www.ep.liu.se/abstract.xsql?dbid=9818
The thesis investigates the European Commission’s communicative practices in the light of
the press releases that are distributed daily to the world’s largest press corps in Brussels
and on the Internet to other journalists and the general public.
The overall aim of the thesis is to describe the text production of one of the largest text
producers in the world and to highlight the linguistic dimensions of the Commission’s communicative practices, which until now have received little scholarly attention. The study
adopts a dialogical perspective on communication, where communication is understood as a
dynamic process in which people interact in a given context. This means that the press releases are seen as parts of the production and distribution context in which they are embedded, both on a local level and on a more general institutional level.
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The empirical data on which the study is based comprise field studies at the European
Commission and text analyses of press releases issued by the Commission and French and
Swedish ministries. The press releases are analysed on different linguistic levels, text pattern and the use of tense, on the one hand, and composition processes on the other. As an
example, the production of two press releases is studied in detail, in view of the authors’
comments to and motivations for changes to the texts. With its unique insight into how a
press release is drafted step by step and by the different parties involved this part of the
thesis is an important contribution to research on press releases, which only recently has
become more oriented towards the production process.

Ambivalence Towards Convergence. Digitalization and Media Change
Tanja Storsul & Dagny Stuedahl (eds.), Göteborgs universitet, Nordicom, 2007, 252 p.
Concepts of convergence and converging processes have triggered
considerable attention and activities in media research during recent
years. This has been an inspiring context for the discussions and
analyses presented in this book.
The book elucidates a variety of understandings related to the
concept of convergence, and at the same time reflects on the analytical advantage of the concept. The contributions discuss the impact of
media digitalization and the degree to which the prospects of convergence have been realized. The studies range from investigations of institutional and regulatory change within media and cultural institutions, to analyses of communicative genres and social practices related to digital media.

Cyberfeminism in Northern Lights.
Digital Media and Gender in a Nordic Context
Malin Sveningsson Elm & Jenny Sundén (eds.), Newcastle-upon-Tyne, Cambridge Scholars,
2007, 282 p. Note: For further information, see http://www.c-s-p.org/Flyers/9781847180896sample.pdf
What does it mean to study supposedly global media phenomena from a Nordic perspective? In which ways could a Nordic feminist perspective on digital media make a difference
in relation to dominant research traditions? What would be particular and unique about Nordic cyberfeminism – compared to the “unmarked” version of cyberfeminism dominating the
field today? These are some of the questions that this book sets out to answer.
Cyberfeminism in Northern Lights: Digital Media and Gender in a Nordic Context pushes
the boundaries of contemporary cyberfeminism significantly. Against the background of an
expanding body of research in the field of digital media and gender – which to this date has
primarily been carried out from an Anglo-American perspective – the book argues that feminist studies of digital media need to become more inclusive and aware of their own geographical and cultural biases and limits.
The book takes as its point of departure the knowledge and experiences from the Nordic
countries: Norway, Sweden, Finland, Iceland and Denmark. Although often grouped together under the assumed homogeneity of Scandinavia, there are important differences
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between the countries – but also certain qualities and aspects that run across national borders, which make for an intriguing foundation of this book.
Includes following articles: Introduction: Cyberfeminism in Northern Lights (Jenny
Sundén & Malin Sveningsson Elm), On Cyberfeminist Intersectionality (Jenny Sundén), Online Pornography, Normativity and the Nordic Context (Susanna Paasonen), Nordic Feminism in a Cyberlight? (Janne C.H. Bromseth), Doing and Undoing Gender in a Swedish Internet Community (Malin Sveningsson Elm), Performing and Positioning PowerBabes (Charlotte Kroløkke), Digital Performances of Gendered Pasts (Cecilia Åsberg and Bodil Axelsson),
Differences and Similarities in Girls’ and Boys’ Internet Use (AnnBritt Enochsson), Cultural
Appropriation of Computers in Norway 1980-2000 (Hilde Corneliussen), Surveillance Technology, Work and Gender (Gudbjörg Linda Rafnsdóttir and Lára Rún Sigurvinsdóttir), The Absence of Hackerettes in the Culture of Programming (Fatima Jonsson), and Digital Media and
Cyberculture: A Feminist and Nordic Approach (Anne Scott Sørensen).

Other new literature
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JMK, (Stockholm media studies; 2007:1), 166 p.

Articles
Carlsson, Ulla: Empowerment through media. In:
Breines, Ingeborg & d’Orville, Hans (eds.): 60
women contributing to the 60 years of UNESCO:
constructing the foundation of peace. Paris,
UNESCO, 2006, pp. 54-61. Note: Fulltextlänk:
http://unesdoc.unesco.org/images/0014/001475/
147530E.pdf
Dahlgren, Peter; Olsson, Tobias: From public sphere
to civic culture: Young citizen’s Internet use. In:

Butsch, Richard (ed.): Media and public spheres.
Houndmills, Palgrave Macmillan, 2007, pp. 198209.
Johansson, Sofia: ‘They just make sense’: Tabloid
newspapers as an alternative public sphere. In:
Butsch, Richard (ed.): Media and public spheres.
Houndmills, Palgrave Macmillan, 2007, pp. 83-95.
Nord, Lars W: Investigative journalism in Sweden:
A not so noticeable noble art. Journalism 5(2007)8,
pp. 517-521. PDF-version: http://jou.sagepub.com/
cgi/reprint/8/5/517
Örnebring, Henrik: A necessary profession for the
modern age? Nineteenth century news, journalism
and the public sphere. In: Butsch, Richard (ed.):
Media and public spheres. Houndmills, Palgrave
Macmillan, 2007, pp. 71-82.

163

