New Literature
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Cultural Dilemmas
in Public Service

New Books from Nordicom

Media & Glocal Change. Rethinking Communication for
Development
Oscar Hemer & Thomas Tufte (eds.)

Global War — Local Views. Media Images of the Iraq War
Stig A. Nohrstedt & Rune Ottosen (eds.)

Cultural Dilemmasin Public Service Broadcasting
Per Jauert & Gregory Ferrell Lowe (eds.)

Diffusions of the News Paradigm 1850-2000
Svennik Hayer & Horst Pottker (eds.)

For further information see page 134-141



Denmark
Documentalist: Peder Grangaard

Culture, Media, Theory, Practice: Perspectives

Ben Dorfman (ed.), Aalborg, Aalborg University Press, 2004, 326 p., ISBN 87-7307-729-1, (Me-
dia& cultural studies; 3), ISSN 1399-1752.

Taking its point of departure in the pressing nature of culture and media
theory and analysisin the contemporary global environment, the book off-
ers arange of theoretical and analytical perspectives from researchers
< associated with the Culture and Media Studies program at Aalborg Uni-
versity. Thetext is organized around four questions: What does it mean to
theorize culture? What does it mean to practice cultural analysis? What
does it mean to theorize media? What does it mean to practice media
analysis? The purpose of these questionsisto connect research by faculty
with Culture and Media Studies with global discoursesin the field, and
provide aview of researchers reflecting on their own methods that will be
of use for students and researchers of culture and media alike.

Contains the following articles: Ben Dorfman: Culture, media, theory, practice: perspectives:
introduction, Christian Jantzen: Theory, culture and society, Ben Dorfman: The “ historical ap-
proach” to cultural theory: towards a historical phenomenology of culture, Tadeusz Rachwal:
Theorizing culture, or echo and civilization, Benjamin C. Sax: Culture, history, and text, Bent
Serensen: Derrida, 911 and cultural analysis, Lene Y ding Pedersen: The better story: Life of Pi
and cultural text studies, Anders Horsboel: Discourse analysis as a non-method of cultural re-
search, Mikael Vetner: Do artifacts have meanings?: on the attribution of meaning to technical
artefacts, Steen Christiansen: Of questions and positions, or what does it mean to theorize me-
dia?, Jargen Riber Christensen: Diploma, or ontological intertextuality in pastiche, Ove Christen-
sen: Methods and models: an essay on media analysis, Peter Allingham: The moment of interpre-
tation, Torben Vestergaard: Studying newspaper discourse.

For further information, see: http://www.forlag.auc.dk/

Performative Realism: Interdisciplinary Studiesin Art and Media

Rune Gade & AnneJerslev (eds.), Kgbenhavn, Museum Tusculanum Press, 2005, 293 p., ISBN
87-635-0078-7.

New forms of art, culture and theory have recently emerged through
engagements with the realities of the social world and everyday life, which
are not primarily about representation but rather about participation and
y" narration. These new forms are based on viewer responses and engage-
ment, thus performatively creating open-ended situations rather than
autonomous works with closure. Performative theory, drawing mostly on
studies of speech acts, proves adequate to describe and analyse these new
forms of art and culture and their engagement with the real. The book
Rt scrutinizes a range of contemporary works that experiment with viewer
participation and processuality within art and culture, and it takes issue

with theories of performativity and performance.

Performative Realism
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Contains the following articles: Rune Gade and Anne Jerslev: Introduction, Solveig Gade:
Playing the media keyboard: the political potential of performativity in Christoph Schlingensief’s
electioneering circus, Bodil Marie Thomsen: The performative actsin “ Medea” and “ Dogvill€”
and the sense of “ realism” in new media, Anne Jerslev: Performativity and documentary: Sami
Saif’s and Phie Ambo’s “ Family” and performativity, Mette Sandbye: Performing the everyday:
two Danish photo books from the 1970s, Camilla Jalving: Inventing reality: on truth and liesin
the work of Hayley Newman, Rune Gade: Making real: strategies of performing performativity in
Tanja Ostojic’s “ Looking for a Husband with a EU Passport”, Anne Ring Petersen: Between
image and stage: the theatricality and performativity of installation art, Laura Luise Schultz: A
combination and not a contradiction: Gertrude Stein’s performative aesthetics, Britta Timm
Knudsen: It'slive: performativity and role-playing.

For further information, see: http://www.mtp.hum.ku.dk/

Special Issue: Visual Authorship: Creativity and I ntentionality in Media

Torben Kragh Grodal, Bente Larsen & Iben Thorving Larsen (eds.), Northern Lights. Film
and Media Studies Yearbook (2004), temanummer, 271 p., ISSN 1601-829X. (K gbenhavns Uni-
versitet, Institut for Medier, Erkendel se og Formidling, Afdeling for Film- og M edievidenskab).

Thisyear’s volume of the yearbook is a collection of essays that provides
anew approach to the study of authorship. The essays show how personal
creativity is central, even in today’s multifaceted media landscape. The
role of individual creativity and authorship isdiscussed in relation to film,
television, computer games, and I nternet media. Theories of cognition and
emotion provide new tools for understanding visual aesthetics; they
explain why artworks are created by individuals, not by discourses or
ideologies; and they suggest that traditional tools like biography may be
used to gain insight in visual aesthetics and stylistic change.

Contains the following articles: Torben Kragh Grodal: Agency in film,
filmmaking, and reception, Casper Tybjerg: The makers of movies:
authors, subjects, personalities, agents?, Patrick Colm Hogan: Auteurs and their brains:
cognition and creativity in the cinema, Johannes Riis: Can involuntary contributions be
authored?: a note on the actor’s art, Peter Schepelern: The making of an auteur: notes on the au-
teur theory and Lars von Trier, Torben Kragh Grodal: Frozen flowsin von Trier’s“ oeuvre” , Bir-
ger Langkjea: Reality under critical examination: Ole Palsho’s feature films, Bente Larsen: Off
with their heads!: on Dennis Potter, authorship and auteurism, Iben Thorving Laursen: Work of
the genius or product of “the genius of the system”?: the TV auteur as a digital network
phenomenon, Espen Aarseth: The game and its name: what is a game auteur ?

For further information, see: http://www.mtp.dk/
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Frontrunners or Copycats?

Birgitte Tufte, Jeanette Rasmussen & LarsBech Christensen (eds.), Kgbenhavn, Copenhagen
Business School Press, 2005, 172 p., ISBN 87-630-0135-7.

Presents various perspectives on children, adolescents, consumption and
media. Most of the articlesin the book are edited papers from an Interna-
tional Seminar held at The Copenhagen Business School. The articles are
based on recent studies in the field of children/young people and
consumption. Children and young people may be defined as innovators or
trendsetters regarding new media and consumption. Or they may — on the
contrary — be defined as vulnerable creatures who need protection. For
quite some time this has been a topic for discussion among different
groups such as educators, parents, marketers, researchers and others. The
discussioniscentral when it comesto research. Some researchers consider
the child as vulnerable, as a “social becoming” whereas others have the
perception that the child iscompetent i.e. isa“social being”. The overall objective of thisbook is
to give abroad variety of perspectivesin relation to this important debate. For this purpose the
articles cover historical perspectives on childhood, the concept of innovators, legal, generational
and advertising perspectives and facts about children’s and adolescents’ use of new mediasuch as
the Internet and their role as consumersin today’s consumer society.

Contains the following articles: Birgitte Tufte and Jeanette Rasmussen: Introduction:
frontrunners or copycats?, Jan Kampmann: Understanding and theorizing modern childhood in
Denmark: tendencies and challenges, Flemming Hansen and Morten Hallum Hansen: Children as
innovators and opinion leaders, Lena Olsen: Children, TV advertising and the law: internal and
external perspectives, Ann Phoenix: Young people and consumption: commonalities and
differences in the construction of identities, Brian Young: Children and promotion: the role of
advertising and marketing in innovation, Birgitte Tufte and Jeanette Rasmussen: Children’s and
adolescents' use of the Internet — with focus on tweens, Valérie-Inés de la Ville: The invention of
the child consumer: what is at stake for marketing practice and research?, Anne Flemmert Jen-
sen: Children as change agents in the pursuit of the competencies of the future.

For further information, see: http://www.chspress.dk/

R
b

Al ..
Frontrunners
or-Copycats?

Copenliagin Muslness Schaol Prags

Other new literature
Grodal, Torben Kragh: Love and desire in the ci-  Riis, Johannes: Naturalist and classical styles in
nema. Cinema Journal 43(2004)2, pp. 26-46, ISSN  early sound film acting. Cinema Journal 43(2004)3,

0009-7101. pp. 3-17, ISSN 0009-7101.
FILMS « SEXUALITY ¢« PORNOGRAPHY FILMS ¢ SILENT FILMS ¢« SOUND FILMS
* FILM GENRES « EMOTIONS « CULTURE * FILM ACTORS ¢« THEATRE ¢ HISTORY « DENMARK

* PSYCHOLOGY « COGNITION
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Finland
Documentalist: Margareta Ekman

The Media and Globalization
Terhi Rantanen, London, Sage, 2005, 180 p., ill., tab. ISBN 0-7619-7312-5.

LRI MEDIA AND
GLOBALIZATION

* TERHI RANTANEN

The author proposes here a new methodology called global mediagraphy
for studying mediated globalization. Sheisinfluenced by A. Appadurai’s
(1990) theory of scapes in the formation of globalization. Global
mediagraphy helps to study mediated globalization across time and space.
It makes possible researching role of individuals in mediated globa-
lization. The case studies of the book consist of three families of four ge-
nerations around the world: one from Finland (Rantanen’s own family),
one from Chinaand one originally from Latvia, now located in Israel. The
research material consists of oral tradition, (auto)biographies and
photographs. The purpose of the book is threefold: to study globalization,
mediaand people. Itsaim isto bring together people and globalization and

to show the important role played by the mediain the process of globalization.

I mages of Time, Thought and Emotions: Narration and the Spectator’s
Experiencein Krzysztof Kieslowski’s Late Fiction Films

Kaisa Hiltunen, Jyvaskyl&, University of Jyvaskyld, 2005, 203 p. ISBN 951-39-2132-8. (Series
Jyvaskyla studies in humanities; 37), ISSN 1459-4323, (University of Jyvaskyld, Department of
Artsand Culture Studies). Note: Doctoral dissertation.

The doctoral dissertation deals with narration and style in Kieslowski’s
latefiction films, aswell asthe spectator’s experience of them. The Polish
film director Krzysztof Kieslowski depicted the relation between
subjectivity, temporality and space in his stories. The author analyses the
following films: A Short Film About Killing (1988), A Short Film about
Love (1988), the television series The Decal ogue (1988/1989), The Dou-
ble Life of Véronique (1991), and The Three Colourstrilogy (1993/1994).
The narratives of these films are examined on the one hand as structures
and on the other hand as processes, paying special attention to the
spectator’s experience and understanding of them. Narration is analysed
as a process taking place between the spectator and a film. Phenome-

nological approaches and cognitive film theory provide the theoretical framework for the study.
Available also on the Internet: ISBN 951-39-2119-0. http://dissertations.jyu.fi
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Technological Change and Job Redesign: Implicationsfor the Quality of
Working Life: A Qualitative Case Study into Employee Experiences During
the Digitalization of Radio and Television Program Production

Niina Rintala, Espoo, Helsinki University of Technology, 2005, 172, [32] p., fig., ISBN 951-22-
7512-0, (Helsinki University of Technology, Laboratory of Work Psychology and L eadership
doctoral dissertation series; 2005/2), ISSN 1459-8027, (Helsinki University of Technology,
Laboratory of Work Psychology and Leadership). Note: Doctoral dissertation.

The study examines employee experiences during technological change
and job redesign in terms of the quality of working life. The data are deri-
ved from 32 thematic interviews, mainly with journalists and editorsin
three units of anational broadcasting company during the digitalization of
radio and television program production technology. To examine how
technological changes are experienced in terms of the quality of working
life aqualitative content analysis of the interviews was performed. In or-
der to find out what stressors are experienced in job redesign stressful
work situations were identified and examined by conducting a situational
analysis. The study also examines ways of experiencing technological
change with job redesign in terms of the quality of working life using

phenomenographic analysis.
Also available on the Internet: ISBN 951-22-7513-9, http://lib.tkk.fi

Articles

Other new literature
Sassi, Sinikka: Cultural differentiation or social
segregation?: four approaches to the digital divide.

Pantti, Mervi: Masculine tears, feminine tears —  New Media & Society. 7(2005)5, pp. 684-700, ISSN
and crocodile tears: mourning Olof PaAlmeand Anna  1461-4448.

Lindh in Finnish newspapers. Journalism 6(2005)3,

TECHNOLOGICAL CHANGE

pp. 357-377, ISSN: 1464-8849. « INFORMATION TECHNOLOGY « INTERNET
JOURNALISM « NEWSPAPERS « EMOTIONS « DEMOCRACY + INFORMATION GAP
« GENDER « POLITICIANS » OLOF PALME

*« ANNA LINDH
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Norway
Documentalist: Pernille Riise Lothe

Goodnow, Katherine J.; CérdovaS., Verénica; Vene-
gas, Heidi: ICT and multicultural practice. Ber-
gen, Universitetet i Bergen, 2004, 202 p., ISBN 82-
996675-2-6, (Report; 1), (Universitetet i Bergen,
InterMedia).

INFORMATION AND COMMUNICATION TECHNOLOGY
+ DESIGN ¢ IDENTITY « CULTURE

« GENDER » COMMUNITIES « PARTICIPATION

Articles

Arntsen, Hilde: Staging the nation?: nation, myth
and cultural stereotypes in the international
Eurovision Song Contest finals in Estonia, Latvia
and Norway. In: Bagug, Richard (ed.): The Baltic
media world, Riga, [s.n.], 2005, pp. 145-157, ISBN
9984-19-683-6. Note: The publication has been
supported financially by the Royal Ministry of
Foreign Affairs of the Kingdom of Norway.
POPULAR CULTURE « STEREOTYPES « MUSIC

+ NATIONAL IDENTITY » BROADCASTING

« TELEVISION

Gripsrud, Jostein: Broadcast television: the chances
of its survival in a digital age. In: Spigel, Lynn
(ed.); Olsson, Jan (ed.): Television after TV: essays
on a medium in transition, Durham, N.C., Duke
University Press, 2004, pp. 210-223, ISBN 0-8223-
3393-7, (Console-ing passions).

TELEVISION « BROADCASTING + DIGITALIZATION

+ MEDIA POLICY

lversen, Gunnar: Kampen om tungtvannet. In: Soila,
Tytti (ed.): The Cinema of Scandinavia, London,
Wallflower, 2005, pp. 91-101, ISBN 1-904764-22-
3, (24 frames).

FILMS « FILM DIRECTORS » WAR * WAR FILMS

+ HISTORY « FILM PRODUCTION

Iversen, Gunnar: Learning from genre: genre cycles
in modern Norwegian Cinema. In: Elkington, Tre-
vor G. (ed.); Nestingen, Andrew K. (ed.): Trans-
national cinema in a global north: Nordic cinema
intransition, Detroit, Wayne State University Press,
2005, pp. 261-277, 1ISBN 0-8143-3243-9, (Contem-
porary approaches to film and television series ).
FILMS « FILM GENRES « FILM PRODUCTION

+ FILM DIRECTORS « MEDIA POLICY

Ottosen, Rune: The Norwegian media image of the
war in Afghanistan: peacekeeping or agression.
Conflict & communication online 3(2004)1/2, 14
p., ISSN 1618-0747. Note: Also available on the
Internet: http://www.cco.regener-online.de/.
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This article analyzes the framing of Norwegian
media coverage of the war against terror in Afgha-
nistan with special emphasis of the coverage of the
Norwegian military presence in Afghanistan.
Norwegian forces became involved in a military
intervention for the first time since the Second
World War when ex-Yugoslavia was attacked in
April 1999. At that time, Norway provided military
support for the invasion and placed fighter planes
and Norwegian pilots at the disposal of NATO. The
war in Afghanistan represented an additional di-
mension, with Norwegian ground forces taking part
in the hunt for al-Qaida fighters in the mountains
of Afghanistan. The purpose of this article is to
give a picture of Norwegian media coverage of the
war in Afghanistan, with a special emphasis on the
coverage of Norway’s role in the conflict. As a
small country with traditionally close relations to
US, Norway had to balance, like many other small
countries, between the need uphold its traditional
policy of complying with international law, and the
desire to avoid provoking the USA with criticism
and actions that could be regarded as disloyal and
thus harm the bilateral relationship. This dilemma
must also be seen as a problem for the mainstream
media, which traditionally has been loyal to
Norwegian security policy. Two main issues are
discussed: 1. How was the start of the war covered
in the media in October 2001? 2. In what context
was the Norwegian military presence covered? The
two newspapers analyzed are Aftenposten and VG.
The choice of these two newspapers was made to
include Norway’s largest and potentially most
influential morning paper (Aftenposten) and its
largest tabloid, as well as largest newspaper (VG).
Quantitative aswell as qualitative methods are used
to analyze the coverage. Both Aftenposten’s and
VG's coverage on thefirst day of thewar in Afgha-
nistan are dominated by pro-US framing and the
use of Western sources. The pro-US framing is
more obvious in Aftenposten than in VG. The
editorial in VG was more unconditionally supportive
than the editorial in Aftenposten. VG is also much
clearer in its framing of Norway as a potential
victim of future acts of terror. Norway’s role as a
potential military actor in the region is at this stage
virtually absent in both newspapers. The legal



aspects are mentioned in the two newspapers,
though in a very superficial manner. Neither of the
newspapers focuses on potential “hidden agendas”
in their news coverage. No issue is made of the
USA’s potential global interests or the issue of
controlling oil flows from the region. Aftenposten,
in its coverage of an attack on a wedding party,
treats this incident as “collateral damage” and in
no way links it to Norway’'s military presence.
Norway is simply a “loyal aly” receiving praise
from the US for doing a “good job”.

NEWSPAPERS « JOURNALISM « NEWS « WAR
* NEWS COVERAGE * TERRORISM

Rassland, Lars Arve: Accountability systems and
media ethics: landscapes and limits. In: Beaarug,
Richard (ed.): The Baltic media world, Riga, [s.n.],
2005, pp. 14-24, ISBN 9984-19-683-6. Note: The
publication has been supported financialy by the
Royal Ministry of Foreign Affairs of the Kingdom
of Norway.

MEDIA « ETHICS « JOURNALISTS « SOCIETY
« MEDIA POLICY

Skogerbg, Eli; Syvertsen, Trine: Towards an infor-
mation society?: the value of media production and
consumption. Javnost: the public 11(2004)1, pp.
45-60, ISSN 1318-3222.

INFORMATION SOCIETY « MEDIA « PRODUCTION
* CONSUMPTION

Skretting, Kathrine: Taxi. In: Soila, Tytti (ed.): The
Cinema of Scandinavia, London, Wallflower, 2005,
pp. 243-250, ISBN 1-904764-22-3, (24 frames).

FILMS « ADVERTISING « FILM PRODUCTION
« FILM DIRECTORS ¢ POPULAR CULTURE

Serenssen, Bjarn: Heftig og begeistret. In: Soila,
Tytti (ed.): The Cinema of Scandinavia, London,
Wallflower, 2005, pp. 235-241, ISBN 1-904764-
22-3, (24 frames).

FILMS « DOCUMENTARY FILMS « MUSIC

+ FILM DIRECTORS « FILM PRODUCTION

Serenssen, Bjgrn: Hrafn Gunnlaugsson: the viking
who came in from the cold. In: Elkington, Trevor
G. (ed.); Nestingen, Andrew K. (ed.): Transnational
cinema in a global north: Nordic cinema in

transition, Detroit, Wayne State University Press,
2005, pp. 341-356, ISBN ISBN 0-8143-3243-9,
(Contemporary approaches to film and television
series).

FILMS « FILM DIRECTORS « NARRATOLOGY
* TELEVISION SERIALS

Ytreberg, Espen: Formatting participation within
broadcast media production. Media culture & so-
ciety 26(2004)5, pp. 677-692, ISSN 0163-4437.

The article proceeds from a basic assumption that
participation in the broadcast mediais about maste-
ring aset of performance rolesthat are given by the
production context and by the requirements of the
format. It discusses how a media production team
is able routinely and systematically to manage the
process of formatting participation; that is, the
process whereby production teams prepare non-
professional participants for the programme's
performance requirements. It elaborates on the
various roles allotted to participants and introduces
the concepts of ‘format consonance’, ‘format
dissonance’ and ‘format incarnation’ to account
for the formatting process. It also aims to demon-
strate the way that formatting mechanisms operate
in production where the professionals emphasize
informality, everydayness and making participants
‘feel good'. The article drawsfor concrete examples
on an ethnographic study of the production of
Mamarazzi, a daily popular journalism format on
the Norwegian public service youth channel P3.

MEDIA « BROADCASTING « PRODUCTION
* PARTICIPATION

Dstbye, Helge: Norway. In: Kelly, Mary (ed.);
Mazzoleni, Gianpietro (ed.), McQuail, Denis (ed.):
The media in Europe: the Euromedia research
group 3.ed., London, Sage, 2004, pp. 157-168,
ISBN 0-7619-4132-0. Note: Boken er tidligere utgitt
med tittelen: The media in Western Europe, 1.
utgave i 1992. Undertittel pd omslaget: The
Euromedia handbook.

MEDIA « OWNERSHIP « MEDIA STRUCTURE

* POLITICS « MEDIA POLICY « LEGISLATION
* REGULATIONS « STATISTICAL DATA
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Sweden
Documentalist: Roger Palmqvist

Supplier Brand I mage — a Catalyst for Choice. Expanding the B2B Brand
Discourse by Studying the Role Corporate Brand | mage Playsin the
Selection of Subcontractors

Anna Blomback, Jonkdping University, Jonkoping International Business School, Business Ad-

ministration, 2005, 360 p., ISBN 91-89164-58-X, (JIBS Dissertation Series; 028), ISSN 1403-
0470. Note: Dr. diss.

This thesis discusses brands and branding in a B2B context by investigating the role corporate
brand image plays during the selection of subcontractors and, furthermore, how subcontractors
might pursue branding as an active communication strategy. The background for these questions
can be found in the evolving topics of corporate communications and B2B branding.

The empirical parts focuses on how buyers and sellers representing nine companies in the
subcontractor context describe different phases and processes included in sales and purchasing.
Note: Available on the Internet: http://www.diva-portal.org

Growth and Dynamics of Maturing New Media Companies

Cinzia Dal Zotto (ed.), Jonkoping University, Jonkdping International Business School, Media
Management and Transformation Centre, 2005, 242 p., ISBN 91-89164-61-X, (JIBS Research
Report Series; 2005:2), ISSN 1403-0462.

This book explores devel opmentsin the new media firms, their effects on
traditional media firms, and emerging issues involving these media. It
addresses issues of changes in the media environment, markets, products,

CINZIA DAL ZOTTO (ad)

Growth and Dynamics of

Maturing New Media and business practices and how media firms have adapted to those

Cnmp;\nms

changes as the new technology firms have matured and their products have
gained consumer acceptance. It explores organizational change in matu-
ring new media companies, challenges of growth in these adolescent
firms, changing leadership and managerial needsin growing and maturing
) firms, and internationalisation of small and medium new mediafirms. The
"K s chapters in this volume reveal how they are now creating niches within
media and communication activities that are providing them competitive

spaces in which to further develop and succeed.
The book is based on papers and discussions at the workshop, The ‘New Economy’ Comes of
Age: Growth and Dynamics of Maturing New Media Companies at Jonkoping International Busi-
ness School in November 2004.
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Corporate Governance of Media Companies

Robert Picard (ed.), Jonkoping University, Jonkdping I nternational Business School, MediaMa-
nagement and Transformation Centre, 2005, 208 p., ISBN 91-89164-56-3, (JIBS Research Report

Series; 2005:1), ISSN 1403-0462.

REBERT PICARD {ed))

Corporate Governance
of Media Companies

i N o 20051

This book explores issues in the relationships among owners, directors,
and managers of companies and their effects on strategies, performance,
shareholders, companies, and managers.

The book is based on selected presentations from the workshop on
Corporate Governance of Media Companiesin Stockholm, October 2004.

Other new literature

Bengtsson, Stina & Lundgren, Lars: The Don
Quixote of youth culture: media use and cultural
preferences among students in Estonia and Sweden.
Huddinge, Sodertérns hdgskola, 2005, 178 p., ISBN
91-89315-49-9, (Sodertdrn academic studies; 24),
ISSN 1650-433X och (Mediestudier vid Sédertérns
hogskola; 2005:1), ISSN 1650-6162.

How should youth culture be understood in the
globalised world of today? How do patterns of
cultural taste develop in societies undergoing fun-
damental change? This book presents a compara-
tive analysis of media use and cultural preferences
among students at the University of Tartu in Esto-
niaand at Sddertorn University College in Sweden.
In some respects, the patterns found in the two
countries converge, in others they diverge. Expla-
nations for this are to be found both in the present
living conditions and in social norms from the past.

MEDIA USE « CULTURE *« YOUTH « CONSUMPTION
* ATTITUDES « SOCIAL CHANGE « ESTONIA « SWEDEN

Bolin, Goran (ed.): The Media Landscape of
Sodertérn 2002. Media Use, Values and Everyday
Life in Southern Stockholm, Huddinge, Sodertorns
hdgskola, Medie- och kommunikationsvetenskap/
MKV, 2005, 102 p., (Mediestudier vid Sodertorns
hdgskola; 2005:2), ISSN 1650-6162.

MEDIA USE « CONSUMPTION « VALUES

+ EVERYDAY LIFE « MARKET

Ekstréom, Karin M. & Brembeck, Helen (eds.):
Elusive Consumption in retrospect. Report from
the conference. Handelshdgskolan vid Géteborgs
universitet, Centrum fér konsumentvetenskap, 2005,

47 p., (CFK-rapport; 2005:01). Note: Available
online: http://www.hgu.gu.se

This CFK-report is from the conference Elusive
consumption, tracking new research perspectives
which took place in June 2002 at the Center for
Consumer Science (CFK), School of Economics
and Commercial Law at Goteborg University. The
conference gathered a large number of internation-
ally renowned consumer researchers. The aim was
to problematize the elusive concept of consump-
tion, to reflect upon new research perspectives,
theories and methods within consumer research.
Researchers from a vast area of disciplines from
both sides of the Atlantic wereinvited. The partici-
pants represented the disciplines of anthropology,
marketing and sociology, which are not often com-
bined within one conference. It led to interesting
and exciting discussions reflecting the importance
of having reciprocal exchange between disciplines.

MEDIA « MARKETING ¢« CONSUMPTION « ANTHRO-
POLOGY « SOCIOLOGY

Hellstrém, Johan: Bridging the digital divide? Self-
Manage IT — a Ugandan case study, Handels-
hogskolan vid Goteborgs universitet, Institutionen
for Informatik, 2005, 64 p. Note: Magisteruppsats.
It is widely thought that information and commu-
nication technology (ICT) can catalyse economic
growth and that the right to information is a basic
condition for human and social development. How-
ever, the difference in quantity and quality of ICT
services is still wide. This so-called digital divide
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has to be reduced and this thesis aims to find out
how on-the-ground efforts to bridge the digital di-
vide can be carried out and to examine which fac-
tors are most important or most difficult to over-
come and why thisis so. The research question was
“What does an on-the-ground initiative to bridge
the digital divide look like in practise?” The meth-
odology chosen is case study and the case chosen
is an ICT-project (Self-Manage IT, SMIT) in
Uganda. The empirical material consists of 14 in-
terviews and the information from the informants
was analysed according to two tools/theories; Dr
Richard Heeks' “Information Chain Theory” and
bridges.org's “Real Access/Real Impact” frame-
work.

INFORMATION AN COMMUNICATION TECHNOLOGY
* ACCESS TO INFORMATION « DIGITALIZATION

*« EVERYDAY LIFE « ECONOMIC CONDITIONS

« UGANDA

Hirdman, Anja, Kleberg, Madeleine & Widestedt,
Kristina: A presentation of the research program:
The intimization of journalism. Transformations of
medialized public spheres from the 1880s to cur-
rent times. Stockholms universitet, Institutionen fér
journalistik, medier och kommunikation / JMK,
2005, 21 p. (Stockholm Media Studies; 2005:1),
ISSN 1651-9701.

JOURNALISM « PUBLIC SPHERE « HISTORY
* RESEARCH PROJECTS

Articles

Dahlgren, Peter: Television, public spheres, and
civic cultures. In: Wasko, Janet (ed.): A companion
to television. London, Blackwell, 2005, ISBN 1-
4129-0670-9, pp. 318-327.

TELEVISION « PUBLIC SPHERE « CULTURE
* AUDIENCE REACTION

Dahlgren, Peter: Internet, public spheres and politi-
cal communication: dispersion and deliberation. In:
Political Communication 22(2005)2, ISSN 1058-
4609, pp. 147-62.

The theme of the Internet and the public sphere now
has a permanent place on research agendas and in
intellectual inquiry; it is entering the mainstream of
political communication studies. The first part of
this presentation briefly pulls together key elements
in the public sphere perspective, underscoring three
main analytic dimensions:. the structural, the repre-
sentational, and the interactional. Then the discus-
sion addresses some central themes in the current
difficulties facing democracy, refracted through the
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lens of the public sphere perspective. In particular,
the destabilization of political communication sys-
tems is seen as a context for understanding the role
of the Internet: It enters into, as well as contributes
to, this destabilization. At the same time, the notion
of destabilization can also embody a positive sense,
pointing to dispersions of older patterns that may
have outlived their utility.

Further, the discussion takes up obvious posi-
tive consequences that follow from the Internet, for
example that it extends and pluralizes the public
sphere in a number of ways. Thereafter the focus
moves on to the interactional dimension of the
public sphere, specifically in regard to recent re-
search on how deliberation proceeds in the online
public sphere in the contemporary environment of
political communication. Finaly, the analytic cat-
egory of deliberative democracy is critically exam-
ined; while useful, some of its rationalist biases,
particularly in the context of extra—parliamentar-
ian politics, limit its utility. It is suggested that the
concept of civic cultures offers an alternative way
to understand the significance of online political
discussion.

MEDIA « DEMOCRACY
* POLITICAL COMMUNICATION « INTERNET
* PUBLIC SPHERE « GLOBALIZATION

Dahlgren, Peter: Les médias et |’ espace public en
Suéde: |I"émergence d’une nouvelle hégémonie.
Questions de Communication, (2004)6, pp. 73-90,
ISSN 1633-5961.

TELEVISION « PUBLIC SPHERE « POWER « CITIZENS

Dahlgren, Peter: The public sphere : Linking the
media and civic cultures, In: Coman, Mihai; Rothe-
buhler, Eric (eds.) Media Anthropology. London,
Sage, 2005, pp. 318-327, ISBN 1-4129-0670-9.

MEDIA « PUBLIC SPHERE « ANTHROPOLOGY
« CITIZENS « CULTURE

Jarvis, Christine; Burr, Viv: ‘Friends are the family
we choose for ourselves': Young people and fami-
lies in the TV series Buffy the Vampire Slayer.
Young 13(2005)3, 269-283, I SSN 1103-3088. Note:
Available on the Internet for subscribers: http://
online.sagepub.com/.

The young people at the centre of Buffy the Vam-
pire Slayer present themselves as an alternative
family that contrasts with the programme’s con-
ventional families. Thisdevice helpsto raise aware-
ness about changing family structures in contem-
porary Western society, particularly with respect to
the family’s capacity to facilitate the development



of young people. The series implies that the stabil-
ity associated with the nuclear family is often illu-
sory and/or achieved at the price of young people’s
freedom and agency. The alternative structure, by
contrast, answers the call for the ‘ democratisation’
of the family (Giddens, 1999) and is coded posi-
tively in spite of many weaknesses.

TELEVISION FILMS « TELEVISION SERIALS
« EDUCATION ¢« FAMILY « GENDER
* POPULAR CULTURE « YOUTH

Wiklund, Hans: A Habermasian analysis of the
deliberative democratic potential of |CT-enabled
services in Swedish municipalities. In: new media
& society 7(2005)5, ISSN 1461-4448, pp. 701-723.
Note: Also available online: http://nms.sagepub.com

Theaim of thisarticleisto derive acritical standard
against which institutional arrangements of e-gov-
ernment can be assessed in terms of democratic
potential from Jirgen Habermas's discursive model
of deliberativedemocracy, and to illustrate how this
standard can be applied through an assessment of
the information and communication technology-
(ICT) enabled servicesfound on Swedish municipal
websites. The assessment focuses on the potential of
the ICT infrastructureto support deliberative demo-
cratic ideals and is based on aquantitative explora-
tion of al 289 Swedish municipal websites.

INFORMATION AND COMMUNICATION
TECHNOLOGY « PUBLIC SERVICE « DEMOCRACY
« WORLD WIDE WEB
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This book is about exploring both the potential and the limits of communi-
cation — of using communication both as a tool and as a way of articulating
processes of development and social change, improving, everyday lives,
and empowering people to influence their own lives and those of their fel-
low community members. The essence is communication. The dilemma is
that communication will not solve every problem, although it can contribute
in some ways to problemsolving — we just need to get better at knowing
how. The discipline of communication for development is currently at a
crossroads, and the approaches taken over the last few decades require
serious rethinking. Technologies are evolving, societies are changing, glo-
balization is impacting on everything — and communication for develop-
ment is evolving and changing, too: as a tool as an approach and as a sci-
entific sub-discipline of communication concerned with debates and issues
relating to development and change in society. The aim of this book is to
contribute to the critical reflection about how communication works in pro-
cesses of change within the context of globalization.
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Global War - Local Views

Iain Images of fe frag War

In this book, media scholars from a number of countries and cultures provide a
more global view of the 2003 Iraq War and the War on Terror than is usually
present in the news media. This book will assist journalists and media workers
to reflect upon their own tradecraft and to make improvements when motivated.
Never before has it been more urgent for media researchers and journalists to
engage in explorations and reflections on the conditions for improved war jour-
nalism. News reports cross national borders and continents in no time; live im-
ages of war scenes constitute a competitive advantage in the struggle for tele-
vision audience; war propaganda and concept management saturate the pro-
fessional fields where war correspondents try to make a living under death
threats; and blatant lies are promoted by democratic leaders in order to win the
public opinion for military adventures. The recent wars, in particular the 2003
Iraq War, are remarkable because of the number of ‘big lies’ that have accom-
panied them and because these lies have been well exposed and criticised in
public.

For media research it is urgent to analyse some crucial aspects of media reflex-
ivity based on the cumulative experiences from the recent conflicts. This book
contributes to increased reflexivity by rich insights into how the Iraq War was
related to national policies and local conditions. The authors have also studied
whether or not the media elaborate on their own role. Self-criticism on the part
of the media and journalists is a virtue of utmost importance in war reporting, not
least from a democratic and professional point of view.
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In recent years public service broadcasting seems caught in a radicalized dilemma
between two obligations. To serve and preserve national culture and identity has for
decades been an essential mandated obligation. At the same time, being a ‘window
to the world’ has also been central to the remit. How can PSB handle the challenges
of being custodians of diluted national identities amid a variety of heterogeneous
cultures on the one hand, and simultaneously acting as explorers of global orienta-
tion on the other? The ideal of serving an Enlightenment mission has always been
central to the PSB role and function, to its legitimating remit. This mission is a defin-
ing strand in the DNA of public service broadcasting and it is still relevant today be-
cause many of the cultural issues it was originally instituted to partially address are
recurrent and growing uncertainties in light of globalization. Integration and frag-
mentation is a fundamental contradiction of our day. Although the traditional Enlight-
enment mission is no longer operable, developing a newly enlightened cultural mis-
sion is essential for PSB legitimacy. Thus, cultural dilemmas in public service
broadcasting framed the RIPE@2004 conference — Mission, Market and Manage-
ment: Public Service Broadcasting and the Cultural Commons.

The authors in this volume discuss the contemporary relevance of PSB as a cul-
turally obligated and culturally oriented enterprise. They do this from many perspec-
tives and focussed on various dimensions that, taken together, clarify why public
service broadcasting is about much more than transmitting content. The issues
treated herein speak fundamentally to how broadcasting ought to be socially har-
nessed, at least in fair measure, to beneficially serve a variety of contemporary cul-
tural demands.
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Diffusion of the
News Paradigm
1850-2000

Media history is much more than a collection of chronological narratives set
within national borders. As a social system media has several sustaining
parts, at the same time different and interdependent. Some of these parts are
international in origin while some are truly nationally or regionally unique in
their development. Thus media history internationally can serve as a labora-
tory to help detect the impact of political ideologies and other traditions,
which influence journalism as a textual genre. It is in this spirit the following
chapters have been written, collected and edited. This anthology is topically
centred on the news paradigm: its origin and diffusion over more than a cen-
tury. It also contrasts the news paradigm with some of its opposites in jour-
nalism history. Even when contributors vary methodologically — essays and
empirically based overviews intermingle with systematic content analyses —
they have the forms, the qualities and the substance of journalism in mind as
a guiding principle.
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