Working Groups Papers in English

Group 2: Local and regional media Group 4: Reception research and

Orjala, Jaan&innish Provincial Newspapers receiver research

and Their Role as a "Voice” of the Province. Alastalo, MarjaCommon-sense Media Criti-
Jyvaskyla, University of Jyvaskyla; Depart- que: Reflections on Qualitative Research and
ment of Communication, 1995, 10 p. Audience Research after a Studyam-
pere, University of Tampere; Department of

This paper discusses the role of Finnish '€ Journalism and Mass Communication, 1995, 7 p.

gional newspapers: what kind of regional

features can be found, why it is the interest This paper is based on author’s research titled
of a regional newspaper to speak for its "own” “Common-sense media critique — The EU news
province/circulation area, why and when a coverage from the receivers point of view”.
regional newspaper becomes an institutionBoth mass media and media studies have
that produces and reproduces regional awareviewed ordinary people from above. During

ness and the feeling of regional solidarity. the EU process an ordinary (wo)man had
access to media only as a gallup figure. The
starting point in this study was to turn aro-
Group 3: Mass media images and und the common setting of audience research.
visual rhetoric Instead the author wanted to find out how the
Becker, KarinPictures and the Press: Histo- world of media looks like from receiver’s point
rical and Cultural Analyses of Photography of view.
and Journalistic Discourse in Twentieth Cen-
tury SwedenStockholms universitet, Institu- ) )
tionen for journalistik, medier och kommuni- Hagen, IngunnThe Morality of TV Viewing:
kation, 1995, 10 p. Dilemmas in People’s Everyday Liv8sond-
heim, 1995, 15 p., (Universitetet i Trond-
The paper consists of a research proposalheim, Psykologisk institutt; Nordisk media-

The project concerned consists of threeforskerkongres, 12, Helsinggr, 1995). Note:
interrelated approaches to analyzing the roles-€Vert i gruppe 4: Resepsjonsforskning og
. - . ) publikumsanalyse.
pictures play in the construction of jeur
nalistic discourse: a longitudinal analysis of The author describes the connotations con-
pictures in the daily press throughout the nected with watching television, focused on
20th century, an analysis of recurring themesthe negative evaluations and moral judgements.
that emerge from the pictures in their She discusses the norms and ideals that
journalistic context, and an analysis of the viewers evaluate theirown TV viewing
journalistic routines which produce this visual against, and how this enters into their de-
material. The research proposal provides thescriptions of their own viewing in the inter-
background and the framework for the project. view accounts.



Liikkanen, Mirja: Culture Consumption in Vettenranta, Soilikki:Risk Reception of En-
Finland: Distinctive Characteristic#lelsinki, vironmental DisastersTrondheim, 1995, 15
Statistics Finland, 1995, 21 p. p., (Universitetet i Trondheim, Pedagogisk
) _ . institutt; Nordisk mediaforskerkongres, 12,
This paper looks at some of the distinctive He|singgr, 1995). Note: Levert i gruppe 4,
characteristics of the consumption of culture Resepsjonsforskning og publikumsanalyse.

in present-day Finland. The author’s concern

L . ) The author examines problems arising in
is with the collective cultural memory, with P 9

. . L connection with the reception of environ-
the question of how investigation of that . . .
mental and man-made disasters in the media,

memory can help us understand our "natio- .
i . especially on TV. She concentrates on the
nal” characteristics. The moral aspects of . . .
. . issue of radioactive fallout after the Cherno-
culture consumption seem to be particularly . .
. . ..~ byl nuclear power disaster in 1986. She also
resistant to change. The history of the Finnish

discusses special problems concerning media
gender system and ways of cultural consump- . . . )
. . . coverage in connection with environmental
tion also seem to be intertwined. But how

S disasters.
have these cultural models evolved in history,

how have they been constructed, how are

. . 5
they reproduced in everyday life today? Group 5: Masculine/feminine in the

media and in reception

Poéntinen, Paivi:Finnish Youth and Media: c N ) denti d th
Emerging Discursive PracticeBlelsinki, Uni- amauérLeonor: Women, Identity and the

versity of Helsinki; Department of Commu- \I;’Vublic S’ph(:\re: an Et_hnogr?\;’hj; StLl'fy of Four
nication, 1995, 24 p. omen’s Associations’ Media Practices.

Stockholms universitet, Institutionen for jour-
The conference paper is a draft for a further nalistik, medier och kommunikation, 1995,
work which aim is to study discursive and 24 P-
cultural change in Finland in the domain of a description of a work in progress which
cultural Consumption. The author aims to look deals with four women’s associations’ media
into how young people describe their every- practices. The author presents goal, theore-
day practices of media consumption. Of spe-tjcal starting points and research design. The
cial interest within the contemporary Finnish associations/groups studied are: 1) the Wo-
cultural situation is the tension between the men's front (Kvinnofronten), the Fredrika
postmodern and modern aspects of dominanigremer Association, 3) the Swedish Organi-
cultural values. The general approach is thatzation of Emergency Shelters for Battered
of cultural studies, and more specifically that women (Riksorganisationen for kvinnojour i
of the critical ethnography of reception.  syerige) and 4) a group of women publishing

a feministic magazine.
Rydin, Ingegerd:Qualitative Audience Me-
thods and Reception Analysis: The Interview

as a Social PracticeLinkdpings universitet,
Tema Barn, 1995, 13 p.

Melin-Higgins, Margareta-emale Educators
and Male Craftsmen? The Professional Ide-
als among Swedish Journalist&oteborgs
_universitet, Institutionen fér journalistik och

Discusses and compares two types of quali >
masskommunikation, 1995, 20 p.

tative approaches, which interest those re-
searchers, who aim to study the audience ofDiscusses Swedish journalists’ image of them-
media: ethnographic or ethnomethodological selves, i.e. what is their professional ideal(s)?
approach and reception analysis. Two indicators of the professional ideal are



used, motives for becoming a journalist, and Group 6: Children, youth
the perceived journalist ideal (how you should and the media

be as a journalist). The analy5|.s and d'scuss'orBroddason, Thorbjérreclining Book Rea-
are based on a survey done in the autumn ofjing among Icelandic Youthunds universi-
1989. A questionnaire (62 questions) weretet, Sociologiska institutionen, Media och
sent to 1.500 Swedish journalists. kommunikationsvetenskap, 1995, 21 p.

The paper is divided in two parts. In Part |
Sana, Elina; Aslama, Minn#omen in News the author discusses society, literacy and rea-
Media: Bystanders: Results of the Researchding as a background to the presentation which
Portrayal of Women and Men in the News” 16,5 in Part Il of some empirical results
of the Finnish Broadcasting Compartyel- from " fsurv mon n |
sinki, Yleisradio, 1995, 12 p. from a Series of surveys among young people

in Iceland dealing, among other things, with

The conference paper presents conclusionsquamitative changes in book reading.
found in the research commissioned by the

YLE Administrative Council concerning the

image of women and men in YLE’s radio and L

television news and some cases also in MTVGrOUp 8:_ Market Commu.nlcatlon:

3's news. The project was carried out by Information and aesthetics

researchers of communication and women’sNiss, HanneSex, Lies and Gender Display:
research of Finnish universities as well as bylmages of Men in Post-1960s Advertising

the research department of the Finnish Broad-Lancaster, Lancaster University, 1995, 18 p.
ting C R h | (Lancaster University, Linguistics and Mo-
casting Lompany. Researchers were irmaggq ., English Language Department; Nord-

Kaarina Halonen (Finnish-language television sk mediaforskerkongres, 12, Helsingar, 1995).
news), Tarja Savolainen (radio news), Hen-

rika Zilliacus-Tikkanen (Swedish language
news production), Johanna Jaasaari & Raija ’ iy )
Sarkkinen (radio and television), and Minna men, and men’s bodies in particular, have

Aslama (television news). The final report of P€€N portrayed in British adverts over the
the research was published in the autumnPast three decades. It also discusses the wider

1995 (Naiset, miehet ja uutiseEd. by Elina sociocultural implications of ”undressihg the
Sana. Yleisradion tasa-arvotoimikunnan jul- malg”, and the impact that the gxcesswe pro-
kaisuja; A 1995, 1). motion of the male body beautiful may have
on men'’s self-image, male self-identification,
and indeed the whole spectrum of sex/gender
identities that advertising addresses and opera-
tes within.

This paper traces the rise of "Homo Narcis-
sus” in UK advertising, analysing the way

Savolainen, @rja:Women, News and Politics.
Helsinki, University of Helsinki; Department
of Communication, 1995, 6 p.

In the context of feminist news criticism, the _ . . . .
Stigel, JgrgenMinimalism in TV Commer-

author wants to bring up the |s§qe of diffe- cials: Danish TV as an Exampléalborg,
rences between women as political actors.aalborg Universitet, 1995, 35 p. (Aalborg
She presents briefly the traditional divisions Universitet, Institut for Kommunikation; Nor-
of feminism, as an example. Last, she discus-disk mediaforskerkongres, 12, Helsingar,

ses the implications of these differences for 1995). Note: Paper originally presented in its
feminist news criticism preliminary form at the conference "Adverti-

sing and Consumption since the 1950s”,



University of East London, 7th-9th of Sep- cularly on the criteria of generality and spe-
tember 1994. cificity. For the study, both verbal and nonver-

The paper is a part of the research projectbal communication in presenters’ on-screen
The Aesthetics of Television and the sub- performance was analyzed. The presenters
project The Aesthetics of Television Adv- Whose communicative practices were studied
ertising. The aim of the study is to produce Were all professionals, who appear regularly
an overview of the TV commercial form in the in varying types of non-fiction programmes
last 5 years by a categorization that con-broadcasted in Finland.

centrates upon the genre form/the way in

which the audience is addressed — in order topgrhola, Maili; Isotalus, Pekka@ialking Heads
find indicators that might reveal to which Talking Politics: the Relationship Between

extent Danish TV-ads tend to conform to Audience Interest and Communication
basically the same way of addressing theFeatures in a Presidential Television Debate.

. . Jyvaskyla, University of Jyvaskyla; Depart-
audience and to which extent they do not. ment of Communication, 1995, 13 p.

The present paper concentrates on the char-

Group 9: The language and rhetoric of ~ acteristics of the Finnish political commu-
the media nication culture from the standpoint of a te-

. . . . levision viewer. The study focussed on the
Hellsten, linaGetting Married with EU: The

Finnish EU-debate in Political Cartoons telev.|5|on e_lppearances of_the _pre5|de.nt|al
Tampere, University of Tampere; Department ¢andidates in the 1994 presidential elections.
of Journalism and Mass Communication, 1995, The aim of the study was to explore what are
30 p. the communication features that arouse inte-

The author explores what kind of metaphors rest in the candidates’ television debate.

were used in the Finnish EU-discussion, espe-
cially in political cartoons. The discusssion Vagle, WencheThe Contexts of Radio Talk in
was largely based on metaphors, both verbalSociosemiotic Perspectiv@slo, 1995, 43 p.
and visual. The aim of the paper is to theo-+ @PP-. (Universitetet i Oslo, Institutt for
ticall luat taph dt medier og kommunikasjon; Nordisk media-
retically eya uat_a metaphors and to Compa_reforskerkongres, 12, Helsinggr, 1995). Note:
the domain of visual EU-metaphors used in | evert i gruppe 9, Medienes sprak og
the political cartoons. On the one hand theretorikken.
mpl nsi f written material from th . .
sa _p © CO_ Sists o Fte a.te alfrom the The author discusses the text-context relation
turning points of the discusssion and on the. . .
. ._in radio discourse. She exorcizes the nature of
other hand all cartoons that were published in

. - the solutions to problems of coordination
the largest newspaper Finland, Helsingin created by the time-space transformations of
Sanomatin 1992-1994. y P

modern media, with special emphasis on the
radio.

Isotalus, Pekkarelevisual Performancdyva-

skyla, University of Jyvaskyla; Department

of Communication, 1995, 10 p. Group 10: Popular culture
This paper focusses on television performance pyjjk, Roel:The Lillehammer Olympics as a

The purpose of the study was to establishMedia EventLillehammer, 1995, 19 p., (Hag-
what types of performance are seen asskoleniLillehammer; Nordisk mediaforsker-

televisual. The analysis has focused parti-



kongres, 12, Helsinggar, 1995). Note: Leverti women — daughters, mothers and maternal
gruppe 18, Interkulturell kommunikasjon. grandmothers. More specifically, the paper

The author presents an outline of a projectshall focus upon ways in which the media act
regarding the XVIith Winter Olympics in as means to and objects of memory.
Lilehammer. The image of Norway during the

Lillehammer Games is studied, how the image

of the host was produced and how it was Group 13: Quantitative and integrated
received in Norway and in other countries. Measures

Nielsen, Alexander Ptndividual Television

Skovmand, MichaelEonceptualising Shake- Viewing Patterns in Denmark: A Preliminary

, ; ; ; Study on the Basis of Telemetric Daaben-
speare’s Audiencéirhus, Arhus Universitet, .
1995, 16 p. (Arhus Universitet, Engelsk In- Navn, Danmarks Radio, 1995, 18 p. (Dan-

P, : f marks Radio, TV-Medieforskningen; Nord-
sHtglléti,r]gg?rcliggs)medlaforskerkongres, 12, isk mediaforskerkongres, 12, Helsingar, 1995).

The aim of this paper is to discuss text- The purpose of this study is to advance our
external and text-internal ways of concep- state of knowledge regarding individual vie-

tualising not just Shakespeare’s audience, putving habits 9f .televisio.n in Denmark. The
the contemporary, i.e. late 16th-early 17th reason for this interest is that the aggregated

century reception of Shakespeare’s plays,ﬁgureS’ i.e. rating and.share, V\.Ih.iCh are.typi-
including the rapport existing between a live cally used to characterize television audience

performance of a Shakespeare play and itsviewing lack information concerning how
contemporary audience people actually use television. In order to

learn how people use television, this study
submerges into a more detailed level of analy-

Group 12: Historical perspectives on sis than the aggregated numbers: the level of
the media the individual.

Drotner, Kirsten: Mediated Memories and
Cultural Identities Kgbenhavn, Kgbenhavns
Universitet, 1995, 17 p. (Kgbenhavns Uni-
versitet, Institut for Film- og Medieviden-
skab; Nordisk mediaforskerkongres, 12, He

singgr, 1995). Helland, Knut: Textual Claims, Genre Con-

o : ventions and Productional Practices (in Tele-
The media is often the means by which thevision News)Bergen, 1995, 23 p.. (Univer-

past, albeit a selected part of it, is preservedsitetet | Bergen, Institutt for medievitenskap;
and hence made accessible for future generaNordisk mediaforskerkongres, 12, Helsingar,

Group 14: The media’s representation
.. of reality — the aesthetics of realism

tions. And the media acts as agents in a pro-1995). Note: Levert i gruppe 14,
cess of historical construction. Hence, the Massemedienes virkelighetsbilde - realismens
media may be seen as both means and object%Ste“kk'

in constant processes of identity formation in The author discusses how norms governing
collective and personal terms. The authorhow to present the news according to genre
wants to discuss how such a mediated con-conventions is influential in the production of
struction process may be researched, drawinghe news text, and illustrates how central such
on a comparative Nordic project on young conventions are for the news production
women'’s everyday cultures that involved in- processes. The paper is based on interviews
depth interviews with three generations of



and observations in the television news-roomsres, 12, Helsinggr, 1995). Note: Leverti gruppe
of TV3 and NRK from 1989 to 1992. 15, Medier og politisk kommunikasjon.

The author analyses present political discourse
Kivikuru, Ullamaija:Was There Any Space for in Norway concerning foreign policy issues
Aternative Discourses Around the EU on Norways relationship to the EU and the
Question in FinlandMelsinki, University of  Nordic Commmunity. In particular he discus-
Helsinki; Department of Communication, geg how political actors are using competing
1995, 26 p. . . .

models of Norwegian national sovereignty and
The problem-setting in this paper is to discussforeign policy interests regarding Norways
the "scapes” surrounding an individual in late relationships to the European and Nordic
modernity and a logic, perhaps, detected incommunities. Discoursive strategies and
the ways an individual is using the scapesideological structures are analysed in parlia-
surrounding him/her. The starting points for ment debates and news media discourses in
the discussion are the preliminary findings of the period after the EU referendum on 28th

a study on the EU publicity in Finland. of November 1994 and until date.
Group 15: Media and political Group 16: Multi-media and new media
communication technology

Helkklla, Helkkl Who Represents Who: No- Haug’ MagneCampaigns without Effects? A
tions of Politics in Journalism and the Role of Critical Examination of the Stanford Com-
the Media in European Union Process and munity StudiesOslo, 1995, 21 p., (Norges

Parlamentary Elections in Finlandampere,  Markedshegskole; Nordisk mediaforskerkon-
University of Tampere; Department of Jour- gres, 12, Helsinggr, 1995).

nalism and Mass Communication, 1995, 16 p.
The author discusses if large scale, low-cost

communication interventions have an impact
on risk factors in broad population groups, as
suggested by Stanford researchers. He uses
the two Stanford research projects: the Stan-

has turned into political actor? The author ford heart disease prevention program and
takes two case studies: the coverage of recenfha stanford five-city project in the discus-
parliamentary elections held in Finland in sion

March 1995 and the European Union process
taken place in Finland between January 1992

and October 1994. The research object in - . o
both cases is iournalistic text frorelsingi the Reception of Myst: A Social Semiotic Ap-
J_ gin proach to Computer MediaKgbenhavn,
Sanomatnd Finland’'s News Agency. Kebenhavns Universitet, 1995, 26 p. + app.
10 p. (Kgbenhavns Universitet, Institut for
Film- og Medievidenskab; Nordisk mediafor-
skerkongres, 12, Helsinggr, 1995).

The author discusses the political role of jour-
nalism. Does interpretative activity and jour-
nalism’s self-nominated position as a repre-
sentative of the public mean that journalism

Mayer, Paul:Representation and Action in

Slaatta, ®re:Norway, Europe and the Nordic
Community: Comments on Political Discour-
se in Norway on Norwegian Foreign Policy This paper is part of an on-going effort to

Towards EU and the Nordic Community after qqess and describe the qualitative nature of

the "NO” Vote. Oslo, 1995, 22 p., (Univer- . : .
sitetet i Oslo, Institutt for medier og compu_ter media from a .pragma?tls.t, social
kommunikasjon; Nordisk mediaforskerkong- Semiotic perspective. Social semiosis, as the

process by which shared meaning is con-



textualized, is the focal interest. Computer stries is an important and underestimated
media, which are a variety of increasingly object of study for the media researcher.
ubiquitous communication technologies and

applications, provide a timely and challenging

subject for research. The study presented here

is based on a discursive analysis of Myst, theGroup 18: Intercultural

popular, multimedia adventure game distri- COmmunication

buted by Brgderbund Software in 1994.  Arntsen, HildeThe representation of "Other-
ness”. Oslo, Universitetet i Oslo, 1995, 24
p., (Universitetet i Oslo, Institutt for medier
og kommunikasjon; Nordisk mediaforsker-

Group 17: Public service broadcasting  kongres, 12, Helsingar, 1995). Note: Levert i

in transition gruppe 18, Interkulturell kommunikasjon. An
earlier version of the paper is registered earlier,

Skogerbg, EliCreating a European Audiovi- see NORDICOM NO. 199430266.

sual Sector: National Responses to Trans-

nationalisation of CommunicationsOslo,  The author analyses two contemporary film

1995, 20 p., (Universitetet i Oslo, Institutt and television productions, the African tele-

for medier og kommunikasjon; Nordisk me- yisjon seriesAfrican journeyand the Zim-

diaforskerkongres, 12, Helsingar, 1995). NO- .00 filmNeria, according to the repre-
te: Levertigruppe 17, Public service i forand- . , C . :
sentation of "otherness”. Two main narrative

ring.

representations of "otherness” is discussed:
The author gives an overview of her project tpe cultural and the gendered “other”.
on small states facing the initiatives from the

European Union to create an "European audio-_ .
veiten, OddgeirDevelopment, Power, and

visual space”. She shetches the deVeIOpmenﬁlediation in Theories of Cultural Domination:

of communications as institutions change from 5 Conceptual Reviewergen, Universitetet i
national to international actors, and outline Bergen, 1995, 25 p., (Universitetet i Bergen,
the basic questions and set out a number ofnstitutt for medievitenskap; Nordisk media-

hypotheses for her project. forskerkongres, 12, Helsinggr, 1995). Note:
Levert i gruppe 18, Interkulturell kommuni-
kasjon.

Ytreberg, Espenthe Why, What, Who, Where . . .
and When of Innovation in Recent Public The author discusses the evolution over time

Service TelevisiarOslo, Universitetet i Oslo, 0f media theories on development. The paper
1995, 16 p., (Universitetet i Oslo, Institutt is based on the argument that a more sophi-
for medier og kommunikasjon; Nordisk media- stjcated incorporation of media theory into a
forskerkongres, 12, Helsingar, 1995). Note: general social theory of global dependence is
Levert i gruppe 17, Public service i forand- . .

required for a new general media development

ring.
theory to contribute something new.
The author shows how procedures of innova-

tion are located in an organization according

to logics that vary over time. He uses the

NRK as an example of the changes in public Group 19: Journalism and media
service institutions, and analyses the NRK’s €thics

reorganization from 1988-91. He also argues| aitila, Tiina:Journalistic Codes of Ethics in

that the issue of change in the culture indu- Europe Tampere, University of Tampere;
Department of Journalism and Mass Com-



munication, 1995, 20 p. Note: Paper was also dievidenskab; Nordisk mediaforskerkongres,
published inEuropean Journal of Communi- 12, Helsinggr, 1995).

cations special issue on media ethics, no ) o

1995:4. Describes a new form of television documen-

) ) _taries — building on the documentary film
The author elaborates with an idea that if tradition — where hybridization of factual

mEd"T’l in Europe share similar problems andforms and fictional elements are found. It can
practices, could they be regulated by com-
mon rules.and code of ethics. T_he elaboratlonvOyeuristic images of "back stage” social and
IS made W_'th the help of the ”a“one}' code§ Of’private life, reconstructed, dramatized true-
ethics, which are seen to represent journalists life narratives or highly meta-communicative
values and norms. Thirty journalistic code of forms of play with factuality and objectivity.

ethics_ represe.nting 28 Eurqpean CountriesAccording to the author the increase in forms
were included in the comparison. with blurred borderlines and hybrid genre

formats makes it all the more necessary to
Nordenstreng, Kaarl&tate of Art: Introduc- take a text-context look at the interaction
tion to the European Journal of Communica- between private and public discourse in the

tion Special Issue on Media EthiGampere,  ,15grammes and the pragmatic dimension of
University of Tampere; Department of Jour- reception

nalism and Mass Communication, 1995, 6 p.

either take the form of observational,

This conference paper is a an introduction to . . . .

European Journal of Communicatiorspe- Hjarvard, Stig-TV News Flow Studies Revi-
) .p . i . sited Kgbenhavn, Kgbenhavns Universitet,

cial issue on media ethics. The guest editoriggs 12 p. (Kebenhavns Universitet, Insti-

gives an overview of the issue, and examinestut for Film- og Medievidenskab; Nordisk
the justification of the theme and the state of mediaforskerkongres, 12, Helsinggr, 1995).

art in main lines. The paper provides an overview of existing

research on international television news flow.
Group 20: The sociology and TthecI dlff;er.eTt th(etgretllc:al approaches to ths
aesthetics of news reporting study ot international news are compare
using a matrix of four conceptualizations of
Fascinzti Hvbridization in *T lifeost the news process. Finally, a new theoretical
ascination: Hybridization in "True-life-sto- - : -
ry" Genres on TelevisianKgbenhavn, Ko- approach is suggested in order to provide a

benhavns Universitet, 1995, 20 p. (Kgben- better framework for the interpretation of
havns Universitet, Institut for Film- og Me- news flow data.

Bondebjerg, IbPublic Discourse and Private



