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We welcome...

researchers, policy-makers, media professionals, teachers, voluntary organisations
and interested individuals to the Clearinghouse information network. As a
participant you will receive our newsletter and yearbook. Both publications (in
English) include contributions of other network participants from all parts of the

globe. (Participation in the network is free of charge.)

The value of the Clearinghouse as a forum rests in the breadth of its coverage and
the commitment of its participants. In short: the more relevant information we

gather, and the more who contribute from all continents, the better our services.

We are interested in research related to children, young people and media, with
special attention to media violence, information about children’s and young
people’s access to media and their media use, research and practices regarding
media education and children’s/young people’s participation in the media, and in
measures, activities and research concerning children’s and young people’s media

environment.

News briefs and short articles to our newsletter, “News from ICCVOS”, will be
greatly valued, as will notices of coming and recent conferences, seminars and
other events; of new publications; and of active associations and organisations

with children, young people and media in view.

We are also grateful for receiving relevant publications and materials — if
possible, two copies of each, please! They will be documented at the
Clearinghouse into a growing knowledge base for overviews, compilations and

bibliographies of interest to various groups of users.

As for publications and materials in other languages than English, French, German

and Spanish, we kindly ask you for complementary translations of the titles.

We look forward to hearing from you, not least regarding any requests or
suggestions you may have concerning Clearinghouse services. And we hope that
you will appreciate our efforts — as a means of making your own work known in

wider circles, and as a way to keep abreast of others’ work.
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Media for Children and Young People

The 4" World Summit on Media for Children and Adolescents

The eagerly awaited 4" World Summit on Media for Children and Adolescents
came off in Rio de Janeiro, Brazil, on April 19-23, 2004. On the agenda were
the rights of children and adolescents to quality media — “Media from All,
Media for All” was the overriding theme.

Over 2,600 attendees from 70 countries were present at the Summit —
producers, researchers, educators, journalists, publicity and marketing
professionals, students, representatives of non-governmental organisations,
national and international cooperation organisations, regulatory agencies, and
funding institutions. Another estimated 2,000 persons have been attending
the Summit on-line via real time web casts of each day’s principal sessions.

The sub-themes of the four main days were: One World, Many Voices; Media:
Market, Audience and Values; Challenges to Quality, Alliances for Quality; and
Commitments to the Present and Future. The lessons presented at the plenary
sessions are published on the Summit web site, as are a great number of
interviews and news. On the closing day the Rio de Janeiro Charter was
adopted, available on the web site, as well. (The Charter is also placed on the
Clearinghouse’s web site, go to “Declarations and Resolutions on Children &
Media”.)

There was an Adolescents Forum too, with some 150 teenagers from different
countries and cultures. This Forum demanded media that is truly from all, for
all, and by all — media that are created by both adults and adolescents. Media
should not work on young people’s behalf, but with young people,
representatives said.

The Summit — chaired by Regina de Assis, MULTIRIO President, and co-
chaired by Beth Carmona, TVE-Rede Brasil and Midiativa President — was
supported by Rio Prefeitura Educacdo/MULTIRIO (Rio Prefecture of
Education), Midiativa (Centro Brasileiro de Midia para Criangas e
Adolescentes; Brazilian Centre of Media for Children and Adolescents) and the
World Summit on Media for Children Foundation (having promoted the
previous Summits in Melbourne, Australia, 1995, London, the U.K., 1998, and
Thessalonica, Greece, 2001).

The 5™ Summit on Media for Children and Adolescents will take place in South

Africa in 2007 hosted by The Children & Broadcasting Foundation for Africa
(CBFA).

For further information, please go to: http://www.riosummit2004.com.br
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Promoting Children’s Quality Television in Brazil

In Brazil, 98 per cent of the population has television at home and this
medium is children’s and adolescents’ main option for entertainment, leisure,
and education. Only a few per cent have access to cable television, why the
absolute majority is watching the so-called open channels. However, the
quality of programmes on these open channels is often criticized.

In order to consider what can be done to improve the quality of media content
that children and young people use, and to stimulate discussions for the 4"

World Summit on Media for Children and Adolescents in Rio de Janeiro in April
19-23, 2004 (see the previous notice in this newsletter), an international

seminar was arranged on December 9-11, 2003 in S&o Paulo, Brazil, for about 600
participants. Organiser was MIDIATIVA (Centro Brasileiro de Midia para

Criancas e Adolescentes; Brazilian Center on Media for Children and

Adolescents) — together with LAPIC (Laboratory for Research on Childhood

and Media of Sao Paulo University) and SESC (Social Service of Brazilian
Business).

The topics discussed were: Children as media subjects, Children as media
producers, Children as media characters and Children as media consumers.
The event, which attracted much attention among the Brazilian public and
media, was supported by a multitude of national and international
organisations.

For more information, please visit:
http://www.midiativa.tv/index.php/midiativa/content/view/full/531 (in Portuguese)

The Radio Manifesto

Three years of discussions and workshops by children and youth around the
world have resulted in a new international document, The Radio Manifesto,

launched at The 4™ World Summit on Media and Children in Rio de Janeiro,

Brazil, April 19-23, 2004.

The Radio Manifesto — addressed by young people to radio broadcasters —
began in 2001 with youth radio broadcasters at Bush Radio in Cape Town,
South Africa. Since then, the World Radio Forum has helped young
broadcasters in other countries in Africa and the rest of the world to develop
the text of their Radio Manifesto. Youth 8 to 18 years of age contributed from
townships, remote villages, and the streets of capital cities, together with the
new young citizens of emerging democracies. Their Manifesto proclaims
strongly to radio authorities the rights, needs, and hopes of young people.

The completed Radio Manifesto was presented by World Radio Forum Director

Sarah McNeill. It is an internationally recognized charter for children's and
youth radio founded on principles of child rights and public service
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broadcasting that will serve as an instrument for strengthening a child rights
based approach to radio programming. Youth groups in many countries define
what children and youth need from radio and what they want to hear on the
radio. The Manifesto also calls for young people to have a strong voice in the
formulation of radio broadcasting policy.

The Radio Manifesto is available at: http://www.worldradioforum.org The
Manifesto is open for further contributions from child and youth’s radio
groups. If you would like your youth group to contribute to the Manifesto,
contact Sarah McNeill at: smcn@worldradioforum.org

YES Baby - Television for New-borns

by ALINA BERNSTEIN

In December 2003, the satellite channel YES Baby started transmitting to
new-borns in Israel, attempting to address children between their birth and
age three, which is when HOP (the prime cable channel aimed at pre-school
children) becomes part of Israeli children’s staple diet.

The new channel's name is actually Baby, but all the names of satellite
channels in Israel include "YES", the provider's name, in their title. YES Baby,
which is unique in Israel and, as far as | am aware, in the world, is
transmitted to satellite customers for an extra fee and accompanied by an
interactive service to parents that includes further information and advice.

Showing a 24 hours’ stream of programmes (without advertisements) a day,
the channel is primarily based on pictures of nature and animals accompanied
by classical music and no use of words — including, for example, Halumot
(Dreams) that shows fish swimming on the screen; several imported
programmes, such as the animation series Mao & Mio, QuaQua and So Smart,
which present colors and shapes to children; and some Israeli-produced
programmes, such as a programme with dolls titled Bim and Bam Love
Animals, as well as Be'yahad (Together), advising parents on how to use the
time they spend with their babies.

Negative Public Critique

Reactions from parents, educators, television critics and media researchers
have been mostly negative although the channel operators claim to have
consulted Israeli psychologists, music experts, and representatives of a
European production company specializing in such programmes when
planning the channel. However, some television critics claimed there is
nothing wrong with a channel that helps to relax screaming babies, and |
would add that babies who are surrounded by positive stimulation and lively
communication will not come to any harm from watching a daily hour of this
channel.
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Nevertheless, most commentators agreed that YES Baby with its
wallpaper/screensaver quality is harmful, not least as it turns children into
telly addicts from a much too early age. The channel clearly rides on the
success of videotapes such as Baby Mozart, which turns the notion that
listening to classical music improves 1Q (the intelligence quotient) into endless
hours of catatonic gazing at a colorful screen. Indeed, and probably very
much aware of this type of debate, the channel operators market it as an
educational and enriching experience for babies, a means of getting
acquainted with the world and absorbing knowledge — and not as the
entertainment or distraction that it really is.

As one lIsraeli television critic noted, babies certainly do learn something from
Baby — they learn to behave like their parents...

ALINA BERNSTEIN, Dr.
Film and Television Department
Tel Aviv University, Israel
E-mail: alinaber@netvision.net.il

Dramatic Decrease in Children’s Programming when U.S. Media
Merge

How are the availability and diversity of children's television programming
influenced by an increasingly consolidated media marketplace?

Children Now, an independent, nonpartisan research and action organization in
the U.S.A., selected Los Angeles as a case for answering this question. Los
Angeles is the second largest media market in the country and two duopolies
(one company owns two broadcast stations in the same market) now exist
among its television stations.

The study compares the children’'s programming schedules from 1998, when the
market's seven major commercial broadcast television stations were owned by
seven different companies, to 2003, which is after consolidation had reduced the
number to five, that is, after the purchase of two independent stations by media
giants that already owned stations in the city.

The study shows that the number of children’s television series broadcast in Los
Angeles was nearly half as many in 2003 compared with 1998. The number of
hours each week devoted to children’s programming had decreased by more than
50 percent. The number of stations broadcasting children's programming at any
given hour had decreased as well, thereby reducing the diversity and availability
of age-appropriate program choices for children. Most decreases occurred on
stations that are part of media duopolies. Furthermore, the same children’s
programs were in 2003 much more likely to be repurposed, or aired on more
than one channel or network, than in 1998. Most repurposing occurred between
outlets that were owned by the same media companies.
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According to the report, the results leave little doubt that concentration of media
ownership diminishes the availability and diversity of programs for children.

Sources

Big Media, Little Kids: Media Consolidation and Children's Television Programming. Children Now,
Oakland and Los Angeles, CA, 2003 (16 pp.)

Web site: http://www.childrennow.org/media/fcc-03/media-study-highlights-05-21-03.cfm

HIP in Tanzania

In light of the facts that the number of HIV positive people in Tanzania is
increasing and that information about HIV/AIDS and related issues generally
is very scarce, the Health Information Project (HIP) has become a successful
multimedia communication initiative targeting young people with positive,
factual information about sexuality, reproductive health, life skills and job
opportunities. HIP is entertaining and educating audiences throughout the
country in ‘edutaining’ media formats that mirror youth culture and language.
The project is executed by the East African Development Communication
Foundation (EADCF), a non-governmental organisation with the goal to use
mass media and other forms of communication to facilitate open talk — in
order to empower individuals and communities.

An important key to the HIP approach is its interactive participatory
production process. The Femina magazine is the core of the HIP products. It
has become the most popular magazine in Tanzania with a print run of 92,000
in 2004 and is in constant touch with the target groups, ensuring that the
questions, needs and voices of young people shape the form and content of
the magazine. Other media products are, for example: Si Mchezo! (No Joke),
a magazine for rural, out-of-school youth; Femina TV Talk Show — the first
talk show on television for and by youth; booklets; interpersonal face-to-face
communication road shows; and an interactive and bilingual web site.

As HIP has expanded, so has its donor base. The core project Femina HIP is
funded by SIDA (the Swedish International Development Cooperation Agency)
and other activities are funded by, among others, UNAIDS, USAID and RFE.

For more information:

EADCF

Dar es Salaam, Tanzania

Tel: +255 22 212 8265, Fax: +255 22 211 0842
E-mail: femina-hip@raha.com

Web site: http://www.chezasalama.com
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Soul City - Successful Edutainment in South Africa

The Soul City Institute for Health and Development Communication (IHDC) — a
social change project and South Africa’s premier edutainment project — produces
TV and radio programmes and booklets. Soul City IHDC views good health as a
product of not simply individual choices, but of an enabling environment in which
the structural barriers to achieving health and development are removed. The
Soul City IHDC subscribes to the principles of the World Health Organisation’s
Ottawa Charter. Established in 1992, it is a non-governmental organisation, and
has had great success in among other things reaching young people with
information about AIDS and youth sexuality.

Through drama and entertainment Soul City reaches more than 16 million
South Africans. In April 2004, the Soul City Series no. 7 is on. Soul City has
also been broadcast in many other parts of Africa, as well as in Latin America,
the Caribbean and South East Asia. As for the edutainment directed at young
people about AIDS and sexuality, an evaluation showed that 45 per cent of
16-24 year-olds who watched, listened to or read Soul City reported safer
sexual behaviour, compared to 28 per cent of those who not had access to
Soul City.

Soul Buddyz is a popular multimedia edutainment vehicle for children aged 8-
12 years old, designed to promote their health and well-being.

For more information: http://www.soulcity.org.za

Trendsetting in Zambia

Young Media is a youth-initiated and youth-managed non-profit organisation
specialising in Behaviour Change Communication. It mainly produces two
monthly newspapers, Trendsetter and Trendsetters School, targeted at 18-25
and 13-19 year-olds respectively. Both newspapers are operated entirely by
young people, aged below 30. The main aim is to provide information to help
young people adopt safe sexual behaviour. Approximately one in five youths
in Zambia is HIV-positive.

Trendsetter’s 10,000 copies are sold at a small fee, while Trendsetters
School’s 50,000 copies are distributed free to schools around the country.

The project started in 1997 and has eventually become a success, though it
met resistance in its first years from parents and religious groups who
thought the message was to encourage premarital sex. On the contrary,

Trendsetters encourage young people to delay sexual initiation, promote
abstinence and to use condoms or other contraceptives.

For more information: www.youthmedia.org.zm/trendsetters
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Media for Children in China - Some Reflections

by WANG CHENG

By the end of the year 2000, there were 657 TV stations, mostly local, in
China, covering 93.65 per cent of its population, that is, some one billion
people.! The China Central TV station (CCTV) as well as many local channels
transmit programmes for children and young people. On CCTV, Beijing TV and
cable TV, over 65 per cent of children’s programmes in 1998 were imported
from foreign sources. Most of these programmes were animated. However,
television in China is managed by the State and except for animated
programmes, most other children’s programming is domestically produced.?

The Internet

The Internet was introduced in China in the mid-1990s, and Internet use
among children has increased remarkably during the past few years. Many
parents, especially those in the economy-developed regions, consider Internet
use a necessary skill for children, just as playing piano and learning foreign
languages.

Two obvious attractive features of the Internet are its many alternatives and
its interactivity. For children, the interactivity of the Internet means that they
can place something on the web and receive responses. In this way, they
have the chance to communicate with others. Take the children’s of CCTV web
site, for instance, which has launched a picture-filling competition on the web.
Children can use the colours and tools provided on the web to fill pictures in
as they wish. After being submitted, their works can be displayed on the web
as in an art exhibition. A young painter can have a good time appreciating his
or her work on the web while also enjoying others’ works. And even more, if
his or her work is exceptional, he or she will be awarded with prizes or gifts.
This point is of great importance to Chinese children. China is implementing
the policy of family planning in order to keep its quickly increasing population
under control. One couple can have only one child if there is no special reason
according to the policy. Therefore, most families of the new generation have
only one child, who has no possibilities of having a sister or a brother. The
children may have little opportunity to communicate with companions of their
age within their families as their parents had. The Internet may play a role in
helping children get to know each other and enjoy themselves in their own
ways.

At the same time, there is an enormous amount of violence published in
media daily. Thus, although parents would like their children to use the
Internet, they worry that their children may find undesirable information on
the web.

Conflicts between Imported and Chinese Culture

According to a survey sponsored by the departments within Shandong
Provincial Government in 2002,® imported culture has a dominant position in
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youth culture. The survey used questionnaires and face-to-face interviews
with some 5,000 children in the major cities in the Province, such as Qingdao,
Jinan, Yantai, Heze and Dezhou. The survey’s findings show that many
primary school students often watch imported films and cartoons, and regard,
for instance, Harry Potter and Stuart Little as their favourites. Additionally,
most children like collecting cards featuring characters in Japanese cartoons,
as well as collecting gifts from McDonalds and Kentucky Fried Chicken. The
children in the study said that the reason they are in favour of imported
culture is that the techniques of expression are novel, and the stories are
always interesting and full of imagination.

As a Chinese media professional, | must ask: Why do children lose interest in
their traditions? How can we preserve the cultural diversity for them?

As we know, Chinese culture has a history of over 5,000 years. With its
uniqueness, profoundness and continuity, this culture plays an important role
in the overall oriental cultural system. Currently, even Hollywood, the giant of
the world movie industry, has begun to seek stories from Chinese traditional
culture. Take the Disney cartoon Mulan, for example. It is a folk story that can
be traced to the Han Dynasty (206 B.C. - 220 B.C.) in China. The story is very
popular in the Chinese children’s parents’ generation and earlier. Compared
with that of the U.S.A., a nation just over 200 years old, the more than 5,000
years of China’s history can offer both Chinese and international media
producers abundant resources of original materials for their creative work.

But the problem is that the world is changing quickly. There are always
conflicts between tradition and trend. Imported culture, e.g., overseas-
produced films and books, may have a double effect on Chinese children. A
positive effect is that the children can find something new and different from
that in their own culture, which may broaden their views and enrich their
experiences. And to a certain extent, it may be helpful to relieve the children’s
physical and psychological pressures during the process of their growing up.

The negative effect is that the imported films and books emerge in a culture
that is quite different from the Chinese one. As the Chinese children live with
and are unconsciously affected by Chinese traditions, they face strong
conflicts between the different cultures. The children may not recognize the
conflicts themselves, but the conflicts can contribute to a kind of unsteadiness
in their mind. For example, some children blindly imitate the fighter
characters in Japanese cartoons, fighting with each other and regarding the
winner as a hero. The imported culture may distort their mind and lead them
in a wrong direction, because they are unable to judge what is right and
wrong in other cultures.

To Preserve Cultural Diversity for Chinese Children

To preserve the cultural diversity for children is, in a sense, to let them know
the standard of the morality in their own culture. The standard will help
children establish a balanced view of the world and of values. The traditions,
based on their own cultural background, are the roots that allow children to
grow up in the earth of the culture.

News from ICCVOS, Vol. 8, 2004, No. 1

10



Media for Children and Young People

References

1. China Radio and TV Annual 2000, China Radio and TV Annual Press.

2. Goonasekera, Anura (2000) “Introduction”, in Goonasekera, Anura et al. Growing Up With TV.
Asian Children’s Experience, Singapore, Asian Media Information and Communication Centre
(AMIC), p. 1-11.

3. Shandong Juvenile Study Journal, April 2002.

WANG CHENG

Translator, Coordinator of Overseas Cultural Exchange, Member of the Board of Directors of
Qingdao Children’s TV Development Council, Cultural Project Manager of the Media and
Communications Department

Qingdao , China

Tel: +86 532 309 2035, Fax: +86 532 580 2004

E-mail: henrywongl188@yahoo.com.cn, wangcheng@gingdao.gov.cn,
henrywong@gingdaonews.com.cn

Russian Children and the Problem of Media
Regulation

by ALEXANDER FEDOROV

In March 2001, the Russian Ministry of Culture published The Guidance on
Age Classification of Audiovisual Products (1, pp. 2-3), in which the main
principles of regulation, transmittal and distribution of audiovisual products
were designated. The following age ratings system were established:

e For the general audience (the audiovisual media text does not contain
violence or cruelty, profanity or morally offensive expressions);

e Parental guidance of children under 12 years (parents can consider
some audiovisual materials improper for children; the media text may
contain profanity, mild violence without demonstration of bloodshed, a
brief image of accidents, naked bodies, mild scenes of mysticism and
horror);

e No children under 16 years (the audiovisual media text may include
verbal mention or an evident image of suicide, death, crimes, violence,
cruelty, mild sex, drug addiction, alcoholism or other "adult" plots, or
strong language);

e No audience under 18 years (media texts for an adult audience only;
obvious and realistic images of violence, drug addiction, alcoholism,
sex, or coarse language).

According to the Russian Ministry of Culture, the classification is intended “to
protect children and teenagers from audiovisual products that can harm their
health or emotional and intellectual development, and to respect the opinion of
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an adult audience disturbed by cruelty and violence and its influence on citizens
against their will” (1, p. 2).

The general principles of application of the Ministry’s document include full
freedom of choice and media use for an adult audience under the condition of
sufficient protection of children and teenagers, but also prohibits products
promoting “war, violence and cruelty, racial, national, religious, class and other
exclusiveness, and pornography — according to Article 29 of the Constitution of
the Russian Federation and Article 31 of Bases of the Legislation of the Russian
Federation about Culture” (1, p. 2). For example, The Guidance on Age
Classification of Audiovisual Products (1, p. 3) forbids public distribution and
demonstration of scenes of:

e sexual violence inflicted on children;

e unjustified details of sadism and excessive violence and cruelty,
especially concerning children and animals; episodes of cutting up
victims, torture, murder in especially fanatic ways; close-ups of
tormented people and animals;

e violence over corpses;

¢ methods of manufacturing and using weapons and devices for
tortures;

e glorifying chauvinism and national exclusiveness, racism, propaganda
of wars and conflicts, appeals for violent overthrow of existing political
regime;

e pornographic content, namely naturalistic detailed fixing of stages of
the sexual act and the graphic demonstration of exposed genitals
during sexual contact only for excitation of sexual instincts of
spectators outside of any art or educational purpose; the naturalistic
image of group sexual actions;

e detailed instructions or encouragements regarding crime and violence,
and drug abuse.

Regulation in Practice

Apparently, many of these definitions are rather dim and indistinct, which in
practice complicates the concrete classification of media texts and regulation in
the media sphere. Worse, however, the document’s requirements are simply not
adhered to in the majority of Russian regions. The prospering piracy market of
audiovisual productions makes it possible for a child or youth to buy or hire a
videocassette, computer game, DVD, or CD with an "adult" age rating. Moreover,
media content not intended for child audiences is shown on many Russian TV
channels during daytime and early evening without any restrictions.

A number of Deputies in the Russian Parliament (State Duma) have long
expressed concern about this situation, occasionally trying to introduce bills
regulating children’s opportunities to use all types of media texts. However, none
of these attempts has yet led to the passing of a law. According to Deputy of the
Russian State Parliament V. Galchenko, negative influences of modern Russian
television on children may result in antisocial behaviour and conflicts with the
law. In order to change this situation, Galchenko proposed:
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e the introduction of public control of television, that is, assignment of
supervisory and monitoring functions to public councils;

e using such measures as self-regulation, that is, to allow the TV
company define whether a programme is appropriate for a family
audience and take into account the time of broadcasting (2).

An Urgent Need for Effective Media Regulation

In my opinion, the regulation of the time of programme transmittal is
necessary in Russian television. By analogy with international practice, it is
possible to suggest that Russian TV companies abstain from displaying
intense violence from 6 a.m. to 10 p.m. Furthermore, they should use the age
rating symbols in both the TV guides in the press and directly preceding the
actual television transmittal.

It is necessary that establishments selling and hiring out videocassettes,
DVDs, CDs and CD-ROMs observe similar rules of age restrictions. The
customers must have the chance to read the specified age restrictions or the
intended audience of a media product.

In a word, there is an urgent need for an effective system of media regulation
in Russia.
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Media Literacy and Children’s
Participation in the Media

National Media Education Program in Argentina

by ROXANA MORDUCHOWICZ

The National Ministry of Education in Argentina recently created a national Media
Education Program to coordinate various initiatives between the media and the
schools across the country.

The program has the media industry as its main partners. All initiatives count on
the participation of the television channels, radio stations, newspapers and
cinema. The idea behind this is that one cannot work with media education
without the media, and it is thus necessary to involve the media in the debates
and projects. The Media Education Program makes it possible for the Ministry of
Education to discuss media and educational issues with the industry. This is the
first time in Argentina that the media have become directly interested in what
education has to say. Media representations and youths’ voices are often the
main topics in these discussions.

The National Media Education Program coordinates several different projects,
each with a different medium, covering all levels of education. The projects
are based on the program’s main goal: to consider the students as cultural
producers who know how to read different texts (media contents) and,
certainly, how to produce them.

The School Goes to the Cinema

The project “The School Goes to the Cinema” allows 10,000 secondary school
students (13 and 14 years old) across the country from very poor
neighborhoods to go to the cinema, during school hours, to see three
Argentine films per year. After the film, the director, writer, actors and other
professionals who took part in the film production talk with the students about
the way the film was made. For most of the students it is their first time in
front of the big screen.

The School Makes TV

The project “The School Makes Television” invites all 11- and 12-year-old
primary students in urban schools to write a fictional story about a certain
subject. Six stories from the entire country (one per region) are then
produced as “advertisements” and shown on all Argentine TV channels for a
month. In order to produce a story, a student needs to investigate, learn
about publicity (be critical), conduct research on the issue and write the story.
The subject in 2003 was “Thinking about the other”. The task for the students
was to investigate who “the other” is, and what “I and the other” means.
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Moments of Radio

“Moments of Radio” invites primary schools in rural areas to write a story on
“Legends and characters in my town”. Twenty-three stories (one per
province) are chosen and broadcast on all AM and FM radio stations in the
country for a month on radio shows with the highest audience ratings. The
project connects rural students with their roots and the elderly in their towns,
and displays the value of their culture and traditions for the rest of the
country (mostly the urban population, which ignores rural areas).

Journalists for a Day

“Journalists for a Day” invites all 16- and 17-year-old secondary students to
write an in-depth report on a subject that interests them. A jury consisting of
editors of all newspapers chooses some 70 reports from across the country.
The first Sunday in December, the newspapers publish on a full page a report
written by the students. In order to write their report, students read
newspapers and professional reports, investigate the social problems affecting
their own lives — and write.

Giving Children a Voice

It is hoped that students through this media education program already from
primary school, will learn that they have a voice, that they will be able to
study how the media function, and learn how to use them. And the entire
Argentine society, no matter where one lives, will be able to watch a TV
campaign written by small children, listen to rural traditions on the radio
selected and expressed by rural children who do not normally have a voice in
the public sphere, and read about what affects, worries and interests the
country’s youths.

The projects, giving unique opportunities to children and youths, and to the
school and entire communities, count on the support and involvement of the
media industry. Television provides airtime for the “advertising” campaign,
radio offers time for the rural schools, and the newspaper association
furnishes a full page one day of the year. Also, the projects are free of charge
for the state.

For more information:

Web site: http://www.me.gov.ar (click on Escuela y Medios)
E-mail: escuelaymedios@me.gov.ar

Postal address:

Programa Escuela y Medios

Ministerio de Educacion, Ciencia y Tecnologia

Pizzurno 935. Of. 139

(1020) Buenos Aires, Argentina

ROXANA MORDUCHOWICZ, Ph.D.

Professor at Buenos Aires University

Director and Coordinator of the National Media Education Program
National Ministry of Education, Buenos Aires, Argentina
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Media-Educ Observatory - New Database of Media Education
Initiatives

In October 2003, a four-country consortium set up an online observatory for
media education in Europe, entitled Media-Educ. It will establish a Europe-
wide database of media education initiatives.

The Media-Educ Observatory has been set up to meet the great need for
media education amongst young people. With varied motivations and goals
media education initiatives are proliferating across Europe. There is, though, a
shared commitment — to develop critical, analytic or creative skills in relation
to the modern communications media. The key theme in Media-Educ’s first
year of operation will be evaluation.

By registering with the Observatory, media educators can become part of a
growing network for dialogue, the sharing of practice, and the validation of
outcomes.

Five organisations form the consortium that has set up Media-Educ;
representatives from each organisation form the Steering Group:

e CLEMI — Centre de liaison de I'’enseignement et les médias
d’'information, Paris

e BFI — British Film Institute, London
e CEM — Conseil de I'Education aux Médias, Bruxelles
e UCL-GREMS — Université Catholique de Louvain, Louvain-la-Neuve

e Zaffiria — ltalie

An International Conference was held in Belfast, Northern Ireland, May 13-15,
2004, where media educators from across Europe debated the challenge and
opportunities for media education.

For more information: www.Media-Educ.org

ALLMEDIA - For Media Literacy in Europe

ALLMEDIA is a Swedish-based project involving five European countries, with
the aim to create a pan-European non-profit network in bringing media
literacy education to all pupils and students in Europe. Its goals are to
stimulate growth in media literacy education, help people to be able to
critically analyse and create messages, and bring together a diverse alliance
of formal and non-formal educational organisations to a network.
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An international conference will take place in Karlstad, Sweden, on September
3-4, 2004. This conference will present some of the important ongoing media
literacy projects, and invite organisations to participate in the establishment
of the European Media Education Network. (See also under “ComingEvents”
on the Clearinghouse’s web site.

For more information: www.allmediaeurope.org

Children’s Media Production in Lanalhue, Chile

by RAYEN CONDEZA

In the rural areas of Chile, children between the ages of 6 and 14 study in
public boarding schools far away from their parents. One of these schools is in
Lanalhue, which means “lost soul” in the native language, situated 700
kilometers south of the capital of Santiago. The 90 pupils come from farmer
families of extreme poverty. Seventy per cent of them descend from the
native population. During the weekends, the pupils return back home and
work in agricultural farming. Many of them have to walk an hour or more to
get to school. The closest city is situated 16 kilometers away, but the children
do not have resources to travel to the city.

In the face of the school’s isolation and insufficient infrastructure, broadcast
television and radio are the main ways of contact with the outside world. We
went there with the purpose to teach the children to be radio reporters and to
produce their own news about their school and community.*

Children as Protagonists in the Production Process

The pupils did not have any experience of media education, media literacy or
education in communication via media (von Feilitzen 2002)? Despite the
educational reform that the government carried out in the 90s, a high
correlation still persists between schools of extreme poverty and lack of
education in media and technologies. In this case, the teachers needed
support in learning how to use radio equipment. To help them, a method of
teach-and-learn was designed.

The method solved the education problem of the teachers through the use of
the children as protagonists in the process of radio production. The implied
presumption is that media are a tool in the service of the basic human
communication needs between persons and their surroundings in accordance
with their own experiences, problems and interests. It implies
acknowledgement of the significance of community and culture in each
situation that is to be investigated. As communication educators we are more
concerned with teaching the children to be protagonists in the whole
communication process than focusing on the medium itself. Therefore the
work centered on the children’s active learning in being reporters.

News from ICCVOS, Vol. 8, 2004, No. 1

17



Media Literacy and Children’s Participation in the Media

Results

Educating the children to be reporters entails that we use the radio as a
pretext to develop better skills in thinking in such areas as communication,
expression, discussion, analysis of reality, selection and reproduction of
events that are enduring and independent of the chosen medium. During the
three days the project lasted, the children produced 33 minutes of news —
broadcast on their own. They were able to define what news is, to report
news items, to edit and finally also to record them.

To achieve this we organized different workshops for training: “The Ear”, to
develop the ability of monitoring; “Components of the Radio”, to handle the
language of broadcasting; “Expression”, where the children learned how to
breath and to announce; and, finally, “Interview”, to handle the recorder, to
interview and to relate histories through the radio.

Through teamwork and by assuming the real roles in a process of production
the children had a meeting to discuss the important events in the area and to
select the subjects for the programme. Then the children went out in the
district to make reports: they made manuscripts, edited and recorded the
news. The news was broadcast at school. The news was also transmitted to
the whole rural district thanks to the radio station in the closest city, which
became interested in transmitting the programme. The children walked all the
way to the professional broadcasting studio to present it to the local
community.

Child radio reporters in Lanalhue.
Photo: José Antonio Soto

News from ICCVOS, Vol. 8, 2004, No. 1

18



Media Literacy and Children’s Participation in the Media

Impacts of the Children’s Experiences

The first emotionally moving indicator is the children’s happiness, pleasure
and satisfaction while learning. Even though the working day started early in
the morning they insisted on working until eight o’clock in the evening.

“We threw ourselves out in the adventure of being reporters”, they said.

When they understood that messages represent the reality in which they live
they came to appreciate teamwork and expressed that they felt responsible
and important. They articulated expressions, such as:

“I never thought that I would be capable of producing a programme.”
“I've never felt intelligent before.”

Another consequence is that the children developed a sense of utility in
relation to their own community. They became conscious that even though
they live in poverty, their surroundings are full of information and histories.
They became aware of the necessity to document their daily life. This
strengthens their identity:

“We discovered that our grandparents had to work with farming because
they didn’t have the opportunity to study. Those who were able to study
didn’t use uniform and went barefooted to school during the winter.”

This experience also allowed the children to open up a door to the future as
they dream of being reporters as grown-ups. Perhaps the words of Magdalena
11 years old express the common feeling of what this experience meant for
the pupils:

“It's unbelievable to feel like a reporter, because it allows us to see more
than our own square meter.”?

The method especially designed for this project* has been acknowledged in
different seminars and has been replicated by other universities in Chile
because of its innovative focus on pupils’ media production.® To our country
this method seems relevant, but we also need to promote other learning
processes for children.

Notes

1. Part of the Catholic University mission is to contribute professionally to areas of great social
need in the country. The project was carried out in July, 2002.

2. von Feilitzen, Cecilia (2002) Aprender haciendo: reflexiones sobre la educaciéon y los medios de
comunicacion, Revista Comunicar 18, 2002, ISSN: 1134-3478, pp. 21-26.

3. A documentary for television was made based on the experience of the project. It shows the
children in their learning process. The documentary was awarded an honourable mention at the
“Festival de Video Educativo de Chile, Videas 2002”. It has a